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HOWTO 


^  w  If  every  retailer  knew  how  to  build 

sales-making  displays  of  your  products— and  did  so— your  sales 
would  leap  ahead  tremendously.  It  is  to  your  advantage,  then,  to 
tell  them  how  —  all  of  them.  Urge  your  wholesalers  to  have 
their  men  distribute  these  display  folders  direct  to  retailers. 

Putting  a  copy  of  this  helpful  folder  into  every  third  or  fourth 
case  you  ship  for  the  next  few  weeks  will  get  it  into  the  hands 


1 

p 

of  the  retailers  quickly,  and  right  when  they  are  opening  the 
cases.  Shows  them  where  to  put  your  Canned  Foods — on  dis¬ 
play,  not  under  the  counter. 

The  blank  back  page  leaves  space  for  your  sales  message,  or 
your  wholesaler’s.  Write  Continental  today  for  as  many  folders 
as  you  will  use. 
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Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

SLIGHTED — With  a  lot  of  interest  we  listened  to 
the  radio  broadcast  of  the  great  Cherry  Festival, 
held  in  Traverse  City,  Mich.,  on  July  16th.  Into 
the  great  amphitheatre,  formed  by  the  waving  acres  of 
red  sour  cherries,  came  the  horde  of  visitors  to  watch 
the  procession  of  the  Court,  and  the  crowning  of  the 
queen  by  the  Governor  of  the  State.  It  must  have  been 
a  beautiful  spectacle,  and  most  impressive.  Even  Na¬ 
ture  took  a  hand,  ending  the  terrific  heat  which  had 
claimed  so  many  lives  in  that  State  and  giving  the  two- 
day  festival  temperatures  of  75  degrees.  The  Gover¬ 
nor  lauded  the  enterprise  of  the  cherry  growers;  a 
Senator  pictured  the  development,  and  a  noted  orator 
reminded  the  audience  present,  and  on  the  air,  that 
this  far  northern  Michigan  region,  the  Grand  Traverse, 
had  first  attracted  the  lumbermen,  who  quickly  denuded 
the  entire  region  of  its  immense”  pine  and  other  valua¬ 
ble  woods,  and  left  behind  the  usual  desolation,  which 
seems  invariably  to  follow  such  operations.  Out  of  this 
bleak  and  desolate  region  aggressive  men  had  carved 
the  great  cherry  growing  industry,  converting  the 
country  into  a  thing  of  beauty,  and  bringing  wealth 
and  employment  to  a  steadily  increasing  population.  It 
was  all  well  and  beautifully  done,  and  the  cherry  grow¬ 
ers  deserve  all  that  was  said  of  them,  but  why  did  these 
orators  omit  all  mention  of  the  very  keystone  of  this 
success,  the  thing  which  made  it  possible  and  which 
keeps  the  orchards  alive,  the  people  employed,  and  the 
industry  thriving — the  canning  of  the  crop?  Not  one 
word  was  said  about  the  part  played  by  canning,  in 
the  development  of  Cherryland. 

The  acres  of  orchards  which  have  grown  into  the 
thousands,  producing  as  much  as  30,000,000  lbs.  of  red 
sour  cherries,  were  pointed  to  and  praised.  They  are  a 
sight  worth  traveling  miles  to  see,  and  never  to  be 
forgotten :  The  miles  upon  miles  of  small,  shapely  trees, 
loaded  down  with  red-ripe  and  fat  cherries;  but  pic¬ 
ture,  if  you  can,  these  growers  trying  to  market  such 
an  output,  in  the  short  time  of  its  ripening,  and  at  a 
profit  which  would  enable  the  growers  to  cultivate  and 
care  for  the  trees,  if  the  canneries  were  not  there  to 
care  for  the  surplus.  It  could  never  have  reached  its 
present  status,  in  fact,  we  question  if  it  would  be  in 
existence  at  all  if  it  had  not  been  for  the  market  sup¬ 
plied  by  the  canners.  As  a  matter  of  fact,  it  was  the 
canners  who  promoted  and  gave  nation-wide  publicity 
to  the  Festival,  and  who,  undoubtedly,  supplied  all  the 
cost  and  the  prizes,  and  yet  even  those  same  canners 
overlooked  having  proper  credit  given  to  their  indus¬ 


try.  They  should  have  known  that  they  would  have 
to  tell  the  orators,  and  they  should  have  done  so.  The 
committee  has  shown  great  advertising  ability;  they 
have  made  Cherry  Week  famous,  and  cherry  pies,  too, 
and  all  the  country  now  eats  cherries  as  never  before, 
but  they  fell  down  here. 

*  * 

THE  INDEX — You  will  notice  that  this  is  the  last 
issue  of  the  58th  volume  (a  full  year  to  each  volume), 
and  for  that  reason  we  publish  herewith  a  complete 
Index  of  the  contents.  This  brings  the  Index  at  the 
rear  of  the  volume,  where  it  belongs,  and  for  that  rea¬ 
son  it  would  be  our  suggestion  that  you  do  not  remove 
it,  but  use  as  is.  You  will  find  it  handy,  we  hope. 

*  *  « 

FUTURES — All  of  us  have  heard  it  said  that  fu¬ 
tures  had  been  heavily  traded  in  before  the  crop  dam¬ 
age  and  resultant  rapidly  rising  prices.  Just  for  the 
record  here  is  a  report  put  out  by  Secretary  Frank 
Shook,  of  the  Tri-State  Packers  Association,  covering 
a  region  where,  too  often,  canners  have  fallen  to  the 
siren  song  of  the  future  buyers.  Here  it  is : 

“On  July  13th,  this  office  sent  a  letter  of  inquiry 
to  sixty  tomato  canners  with  a  view  of  checking 
up  a  statement  that  the  Tri-State  canners  had  sold 
a  big  volume  of  No.  2  future  tomatoes  at  621/2 
cents.  To  date,  we  have  received  fifty-seven  re¬ 
sponses  from  our  letter  showing  that  forty-three 
had  made  no  future  sales  at  all,  and  the  remain¬ 
ing  fourteen  canners  reported  the  following  future 
sales  of  No.  2  cans : 

6,700  cases  at  62i/4c 

74,500  cases  at  62i/^c  to  67i/^c 

27,925  cases  at  65c  to  70c 

4,200  cases  at  75c 

This  makes  an  average  of  approximately  8,000 
cases  per  canner.” 

It  has  been  our  contention  all  along  that  the  canners 
have  kept  away  from  futures  better  this  year  than  ever 
before,  and  particularly  futures  at  or  below  cost,  and 
this  would  seem  to  prove  the  contention.  Other  sec¬ 
tions  of  the  country  will  show  at  least  as  favorably, 
for  you  must  remember  the  canners  were  disgusted 
with  futures  last  year,  when  the  buyers  insisted  that 
the  canners  re-write  the  contracts  on  a  lower  basis, 
and  too  often  their  brokers  urged  them  to  do  so.  The 
canners  thought  the  futures  had  been  “sold”,  but  they 
found  out  that  it  was  not  the  goods  but  themselves 
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that  had  been  sold.  There  will  certainly  be  no  low- 
priced  futures  sold  the  rest  of  this  season,  and  maybe 
something  like  a  fair  contract  will  come  out  of  this. 

*  *  * 

SAUCE  FOR  THE  GOOSE  SHOULD  BE  SAUCE 
FOR  THE  GANDER — The  following  will  show  the 
feelings  of  the  canners  on  futures.  This  is  a  copy  of  a 
canner’s  letter  to  his  broker,  under  date  of  July  28th : 

“You  are  aware  of  the  advancing  prices  on 
canned  green  and  wax  stringless  beans  because  of 
your  close  contact  with  all  phases  of  the  canning 
industry  and  the  distributing  trade. 

“We  find  ourselves  in  somewhat  of  a  quandry 
because  of  the  advancing  market  and  feel  that  in 
order  to  keep  ourselves  in  a  similar  position  with 
other  canners  that  we  will  have  to  increase  our 
prices  on  the  undelivered  future  orders  to  the  mar¬ 
ket  price  on  date  of  shipment. 

“We' think  that  this  is  only  a  fair  policy  for 
ourselves,  inasmuch  as  it  is  the  same  policy  pur¬ 
sued  by  most  all  wholesale  buyers  when  the  mar¬ 
ket  drops  and  the  canner  is  asked  to,  and  ex¬ 
pected  to,  meet  the  market  if  he  wants  to  ship  the 
goods  he  has  packed  for  future  orders.  Most  can¬ 
ners  feel  that  experience  of  the  past  few  years 
should  work  as  well  for  canners  as  it  has  worked 
for  buyers. 

“The  buyers  will  probably  not  like  this  policy 
of  ours  because  we  are  asking  them  to  pay  higher 
prices  than  they  had  anticipated.  We  canners  have 
not  been  happy  in  the  recent  years  past  ‘taking’ 
the  prices  the  buyers  stated,  for  had  we  not  taken 
them  we  were  left  high  and  dry  with  the  goods. 

“We  are  sure  that  you  will  see  eye-to-eye  with 
us  in  this  matter,  and  will  so  advise  your  trade  on 
our  goods,  thus  performing  the  service  of  a  true 
broker  representing  his  packer. 

“Very  truly  yours,” 

*  *  * 

THE  DEBATE  UNENDING— When  you  put  iodine 
on  a  sore  you  are  generally  doing  a  wise  thing,  but  it 
usually  makes  you  squeal.  Judging  by  the  amount  of 
squealing  that  Robinson-Patman  Act  must  be  iodine, 
and  that  it  was  badly  needed.  Paul  Fishback,  Secre¬ 
tary  of  the  National  Food  Brokers  Association,  has 
been  acting  as  first-aid  to  his  members,  and  in  the 
form  of  questions  and  answers.  Here  are  a  couple, 
as  a  sample : 

Question  No.  7 — One  of  our  canners  advised  us 
today  that  we  could  not  purchase  corn  in  our  own 
name  and  resell  it,  due  to  the  new  Robinson-Pat¬ 
man  Bill,  and  this  is  the  first  time  we  have  ever 
had  any  notice  to  the  effect  that  same  would  affect 
a  broker  that  way.  Of  course  we  want  to  abide 
by  the  law  100  per  cent  and  would  appreciate 
your  comments  in  regard  to  this  question. 

Opinion  No.  7 — The  answer  to  Query  No.  5,  our 
Bulletin  No.  947,  July  16,  covers  this  situation,  so 
we  quote  below  a  copy  of  that  answer. 

“There  is  nothing  in  the  law  which  prohibits  a 
concern  from  acting  as  a  jobber  and  as  a  broker. 
However,  the  law  is  clear  that  (1)  when  a  broker 
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also  acts  as  a  jobber  and  buys  merchandise  for 
his  own  account,  he  is  a  buyer  as  to  such  purchases 
and,  therefore,  under  the  provisions  of  Section  2 
(c)  a  seller  is  prohibited  from  paying  him  broker¬ 
age  on  such  merchandise  and  (2)  he  is  likewise 
prohibited  under  the  said  section  from  receiving  or 
accepting  any  brokerage  on  purchases  which  he 
makes  for  his  own  account.  In  such  cases  the  job¬ 
ber-broker  is  clearly  the  ‘other  party  to  such  trans¬ 
action’  (meaning  the  sale)  and  brokerage  pay¬ 
ments  to  him  are  therefore  prohibited.  The  job¬ 
ber-broker  is  not,  however,  prohibited  from  re¬ 
ceiving  brokerage  on  sales  of  merchandise  which 
he  makes  to  unrelated  buyers  for  the  account  of 
his  principal.” 

Also,  we  might  add  that,  of  course,  any  broker 
who  buys  merchandise  for  his  own  account  is  on 
the  same  basis  as  any  other  purchaser  so  far  as 
discriminations  in  price  are  concerned. 

Question  No.  10 — If  I  am  a  jobber  and  the  manu¬ 
facturer  gives  me  an  advertising  allowance,  do  I 
have  to  spend  the  amount  he  allows  me?  Must  I 
show  how  it  is  spent?  If  not,  is  this  a  violation  of 
the  Patman  Bill  ? 

Opinion  No.  10 — We  believe  it  true  that  when 
advertising  allowance  is  made  there  must  be  an 
actual  service  of  value  rendered  by  the  buyer  to 
the  seller  commensurate  with  the  payment  or  al¬ 
lowance  made.  In  other  words,  the  payment  must 
be  for  some  service  rendered  by  the  buyer  to  the 
seller  in  aiding  distribution  of  the  seller’s  product, 
and  not  in  advertising  the  buyer’s  own  wares  and 
merchandise.  Undoubtedly,  the  seller  may  require 
a  buyer  to  show  where  and  how  the  expenditures 
are  made  in  order  to  protect  himself  from  a  charge 
that  he  has  made  an  improper  advertising  allow¬ 
ance  under  the  law. 
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^Don^ts^  on  the  Robinson-Patman  Law 

(Based  on  the  Theory — When  in  Doubt,  DON^T) 


CHECK  THESE  “DONTS”  WITH  YOUR 
ATTORNEYS 

MAYBE  THEY  ARE  WRONG 

(The  folloiving  circular,  prepared  by  Guy  R.  Kinsley, 

secretary-manager  of  the  Pacific  Canners  Association 

for  its  inembers,  is  reprinted  by  special  permission,  by 

National  Food  Brokers  Association.) 

DON’T  try  to  vary  from  accepted  grades  as  a  basis 
for  discriminating  in  prices. 

DON’T  assume  that  lapse  of  an  hour  or  a  month  be¬ 
tween  sales  gives  right  to  change  prices  with¬ 
out  liability. 

DON’T  fail  to  have  substantial  proof  that  market  con¬ 
ditions  were  different  at  the  two  periods. 

DON’T  assume  that  you  must  sell  to  everyone  at 
prices  you  establish— you  can  refuse  to  sell. 

DON’T  forget  that  “price  means  net  amount  the 
buyer  pays.’’ 

DON’T  assume  that  the  indefiniteness  of  terms  “sub¬ 
stantially  to  lessen  competition’’,  ,‘tend  to  cre¬ 
ate  a  monopoly’’,  or  “injure,  destroy,  or  pre¬ 
vent  competition’’  will  protect  a  discriminat¬ 
ing  sale.  The  sponsors  of  the  legislation  ap¬ 
parently  intended  to  prohibit  any  discrimina¬ 
tion  between  any  two  distributors  who  are  in 
competition  with  each  other,  irrespective  of 
effect. 

DON’T  be  hasty  in  classifying  wholesaler  and  retailer. 

DON’T  make  allowance  in  price  for  differences  in  the 
cost  of  manufacture,  sale,  or  delivery,  result¬ 
ing  from  the  differing  methods  or  quantities, 
unless  they  can  be  justified  as  a  matter  of 
sound  accounting  practices. 

DON’T  violate  customary  trade  usage  in  making  quan¬ 
tity  discounts. 

DON’T  make  quantity  discounts,  based  on  quantities 
so  large  that  only  one  or  possibly  two  pur¬ 
chasers  could  take  advantage  of  them. 

DON’T  pay  anything  of  value  as  a  commission,  brok¬ 
erage,  or  other  compensation,  or  any  allow¬ 
ance  or  discount  in  lieu  thereof,  to  the  buyer 
or  agent,  representative,  or  other  interme¬ 


diary,  which  the  buyer  directly  or  indirectly 
usually  rendered  by  a  broker  or  by  a  salaried 
controls,  except  for  services  such  as  are 
sales  department. 

DON’T  contract  to  pay  anything  of  value  for  services 
rendered  by  buyer  such  as  advertising,  win¬ 
dow  display,  or  sales  promotion,  unless  sub¬ 
stantially  equal  or  comparable  consideration 
is  available  to  all  other  competing  customers. 

DON’T  provide  sales  services  or  selling  facilities  to 
one  customer  upon  terms  not  accorded  to  all 
purchasers,  whether  competing  or  not. 

DON’T  forget  that  it  is  unlawful  for  any  person  en¬ 
gaged  in  commerce,  knowingly,  to  induce  or 
receive  a  discrimination  in  price  which  is  pro¬ 
hibited  in  this  Act. 

DON’T  proceed  hastily  on  the  theory  that  someone 
else  must  prove  you  have  violated  the  Act,  be¬ 
cause  prima  facie  evidence  of  discrimination 
in  price  or  services  is  sufficient  to  place  the 
burden  of  proof  upon  you. 

DON’T  assume  that  because  you  can  introduce  evi¬ 
dence  to  show  that  you  made  a  reduction  in 
price  to  meet  the  price  of  a  competitor,  that 
the  competitor’s  price  represented  a  discrimi- 
ation  by  him  against  his  other  customers, 
although  the  Canners  Association’s  legal  opin¬ 
ion  is  that  it  is  unlikely  that  the  courts  will 
hold  that  you  have  violated  section  1  of  the 
Robinson-Patman  Act.  It  is  intimated  that  a 
seller’s  recourse  is  to  file  complaint  against  the 
seller  whom  he  believes  to  be  violating  the 
law. 

DON’T  overlook  that  the  companies,  against  whom  un¬ 
lawful  discrimination  is  made,  will  be  entitled 
to  bring  civil  suits  for  damages  against  the 
seller  guilty  of  discrimination  for  threefold 
damages  and  the  cost  of  suit,  including  a  rea¬ 
sonable  attorney’s  fee. 

DON’T  overlook  that  enforcement  is  by  the  Federal 
Trade  Commission,  through  cease  and  desist 
orders,  the  Department  of  Justice  through  in¬ 
junction,  and  also  by  indictment,  jury  trial, 
with  penalties  for  conviction  of  not  more  than 
$5,000  fine,  or  one  year’s  imprisonment,  or 
both,  which  may  be  interpreted  as  against 
every  individual  sale  or  contract  of  sale  which 
violates  section  3. 
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DON’T  pass  up  lightly  the  strength  this  bill  gives  you 
as  protection  against  greedy  buyers. 

DON’T  overlook  that  section  3  holds  criminally  guilty 
anyone  “a  party  to,  or  (who)  assists  in,  any 
transaction  which  discriminates  to  his  knowl¬ 
edge  against  competitors  of  the  purchaser”. 

DON’T  enlist  in  a  price  war  to  destroy  competition. 

DON’T  consider  a  “Cooperative  Association”  as  ex¬ 
empt  from  price  or  allowance  discrimination 
until  the  matter  has  been  ruled  upon  by  the 
commission. 

DON’T  rely  upon  the  advice  of  a  buyer  in  making 
sales,  except  that  a  written  statement  of  his 
attorney’s  legal  opinion  might  be  admissible 
evidence  to  show  your  good  faith. 

DON’T  assume  that  sales  within  the  State  are  privi¬ 
leged  until  the  courts  have  clarified  the  sub¬ 
ject. 

DON’T  rely  on  contracts  made  prior  to  June  19,  1936, 
where  title  to  the  goods  did  not  pass  before 
that  date.  Better  have  your  attorney  check 
them. 

EFFECT  OF  LAW  ON  PRIVATE  LABELS 

By  “OBSERVER" 

Special  Correspondent  of  The  Canning  Trade 

Many  interests  in  the  trade  have  expressed  the 
belief  that  operation  of  the  Robinson-Patman 
Law  would  adversely  affect  distribution  of 
manufacturers’  brands,  and  stimulate  private  label  dis¬ 
tribution  of  food  products — a  matter  of  vital  interest 
to  canner  and  distributor  alike. 

The  possibilities  inherent  in  this  situation  were  re¬ 
ferred  to  Mr.  Paul  Willis,  President  Associated  Gro¬ 
cery  Mgrs.,  who  promptly  took  issue  with  this  the¬ 
ory.  The  new  law,  far  from  menacing  the  position  of 
advertised  brands,  actually  offers  an  opportunity  to 
manufacturers,  Mr.  Willis  believes.  In  connection  with 
the  expressed  belief  of  some  trade  interests  that  the 
Robinson-Patman  Law  will  stimulate  the  growth  of 
private  brands,  Mr.  Willis  said: 

“Let’s  analyze  the  purpose  for  which  the  law  was 
enacted  and  consider  its  probable  effects  on  business. 
According  to  my  understanding,  this  law  was  proposed 
and  enacted  for  the  primary  purpose  of  eliminating 
certain  alleged  evils  in  distribution  practices — evils 
which  many  members  of  industry  have  condemned  and 
deeply  frowned  upon,  and  which  were  beyond  volun¬ 
tary  control.  Hence  this  law. 

“True,  the  law,  as  worded,  is  difficult  of  interpreta¬ 
tion  and  as  a  consequence  there  are  numerous  varying 
interpretations.  However,  a  constructive  interpreta¬ 
tion  in  accord  with  the  purpose  of  this  law  opens  the 
way  for  industry  to  eliminate  any  evils  which  may  have 
existed  in  connection  with  quantity  discounts,  the  pay¬ 
ment  of  brokerage  when  it  wasn’t  earned,  and  where 
it  became  a  discrimination  in  price,  and  the  payment 
for  advertising  allowances  where  the  service  agreed 
upon  was  not  properly  rendered ;  or  where  the  payment 
was  unreasonable. 


DON’T  forget  that  the  law  applies  to  your  purchases 
as  well  as  sales. 

DON’T  ignore  the  Act  because  you  believe  it  is  not 
constitutional.  Better  be  wrong  than  sorry. 
DON’T  consider  the  government  as  the  policeman  be¬ 
cause  every  competitor,  every  broker,  and 
even  your  own  customers  will  be  detectives 
to  bring  you  before  a  hearing. 

DON’T  put  out  tentative  or  formal  prices  without  un¬ 
derstanding  that  to  lower  or  raise  prices  you 
must  put  out  a  new  list  and  changes  must  be 
justified  by  changed  conditions. 

DON’T  allow  excessive  brokerage  to  a  broker  on  the 
assumption  that  part  of  it  is  to  be  passed  on 
to  another  broker,  unless  you  are  given  ample 
proof  that  none  of  it  goes  to  a  buyer,  his  agent, 
or  intermediary  acting  for,  or  in  behalf  of,  or 
controlled  by,  such  buyer. 

DON’T  make  sales  to  a  government  agency  differing 
in  terms  from  other  buyers  until  an  interpre¬ 
tation  has  been  made  by  a  recognized  agency. 

“I  think  it  is  a  fair  assumption  that  the  distributor’s 
primary  purpose  in  business  is  to  buy  and  sell  mer¬ 
chandise  on  which  he  can  make  a  fair  profit.  On  that 
assumption,  the  question  before  us,  therefore,  isn’t  one 
of  private  brands  versus  manufacturers’  advertised 
brands  but  rather  which  of  these  offers  the  distribu¬ 
tors  the  best  opportunity  of  fair  profits.  To  me  that 
is  the  point  at  issue. 

“Further,  in  connection  with  this  discussion,  I  think 
it  is  a  perfectly  fair  question  to  ask:  ‘What  can  the 
distributor  of  private  brands  now  do  to  develop  them 
that  he  could  not  do  before,  or,  what  he  hasn’t  been 
doing  right  along?’  It  is  also  a  perfectly  fair  ques¬ 
tion,  ‘Will  the  private  brand  distributor,  assuming  that 
extra  quantity  discounts,  brokerage  and  advertising 
payments  will  be  curtailed,  have  as  much  money  with 
which  to  promote  his  private  brands  as  when  he  re¬ 
ceived  these  advantages  ?’  Certainly  the  j)romoting  of 
private  brands  calls  for  real  merchandising  and  adver¬ 
tising  effort  and  this  costs  money.  How  can  the  dis¬ 
tributor  spend  money  for  this  purpose  unless  he  adds 
its  cost  to  his  selling  price?  And  if  distributors  A, 
B  and  C  all  go  in  for  private  brands,  won’t  this  create 
a  competitive  situation  as  between  private  brands  A, 
B  and  C  so  as  to  materially  affect  profits  ? 

“There  are  some  other  angles  which  have  an  impor¬ 
tant  bearing  on  this  whole  matter.  If  any  manufac¬ 
turer  has  been  allowing  excessive  quantity  discounts, 
brokerage  and  advertising  payments  and  now  discon¬ 
tinues  them,  and  if  said  manufacturer  figures  on  ‘pock¬ 
eting’  all  of  this  saving,  he  may  find  himself  sadly 
awakened.  I  don’t  believe,  however,  that  many  will 
follow  any  such  a  shortsighted  policy.  I  believe  that 
manufacturers  have  learned  from  actual  experience  the 
real  necessity  and  importance  of  a  proper  price  struc¬ 
ture,  and  accordingly  will  carefully  study  their  price 
set-up;  this  both  from  the  cost  angle  as  well  as  from 
the  competitive  angle — realizing  the  wider  the  spread 
between  production  costs  and  selling  prices  the  greater 
the  competitive  opportunity. 
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STOKESDALE 
Proving  Grounds 

is  one  of  the  important  tomato  breeding 
stations  in  the  country.  Asa  member  of  the 
canning  trade  you  are  cordially  invited  to 
visit  us  during  August  or  September.  This 
yesur’s  program  includes  40  breeding  plots, 
265  strains  for  row-testing  and  463  acres  for 
seed  production.  Our  work  is  open  for 
public  inspection  and  study. 

#  You  will  be  made  cordially  welcome 
during  the  business  hours  of  any  week 
day.  It  will  be  a  convenience  if  you  will 
telephone  Moorestown  1020  in  advance 
of  your  coming. 

FRANCIS  C.  STOKES  &  CO..  Inc. 

Tomato  Soad  Braadara  and  Crowara 

Moorestown,  Burlington  County,  New  Jersey 


Automatic 

Insurance 

Protection 

on  rising  values  will  save  you 

Money-Time-and  Worry 


CAHNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER- INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 

CHICAGO,  ILLINOIS 

Depend2d}le  »  Efficient  »  Economical  for  30  years 


THE  1936  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  27th  edition.  Compiled  by  the  National  Cannera  Aaaociation, 
from  Statiatical  Reporta  and  auch  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  St.,  N.  W.  Washinston,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


SPEED  UP  FIELD  WORK 

WITH 

SWINGS  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  I  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Y our  inquiry  will  bring  us  to  see  you  with  samples. 

The  Swings  Gimpany,  Ridgely,  Md. 


HAMPettS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 


RS 
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Take  Care  oi  Trade  Near  Home 


By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits",  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  production.  Your 
opinions  are  welcome  and  questions  invited. — Editor’s  Note. 


AS  this  is  being  written,  the  mercury  is  skyrocket¬ 
ing  again !  Certainly  we  have  had  our  share  of 
blistering  heat  this  summer  and  the  season  is 
still  young.  In  editorial  columns,  and  after  looking 
at  your  own  fields  of  crops  for  canning,  you  will  learn 
enough  of  what  this  may  finally  mean  to  you  and  your 
company.  It  is  not  necessary  to  dwell  further  here 
on  the  probabilities.  Instead,  let’s  face  facts!  As 
pointed  out  in  a  recent  article,  be  the  fall  prices  high  or 
low,  you  will  be  meeting  competition  on  the  same  price 
level  and  unless  you  sacrifice  profit  as  has  been  done 
so  many  times,  you’ll  still  have  to  use  the  old  flow  of 
argument  to  get  the  order.  In  every  case,  no  canner 
is  so  well  off  for  business  that  he  is  getting  all  he 
would  like  to  have  from  right  around  home. 

The  recent  action  of  the  New  York  State  authorities 
in  specifying,  that,  as  far  as  possible,  canned  foods 
bought  by  State  departments  should  be  grown  in  the 
State  is  commendable.  Each  State  in  the  Union  ought 
to  follow  this  example  promptly.  Each  canner  ought 
to  strive  harder  than  ever  this  Fall  to  take  care  of  the 
trade  near  home  and  let  the  far-flung  branches  of  his 
distribution  tree  go  hang.  In  some  commodities  such 
a  probable  shortage  is  now  indicated  it  seems  more 
than  likely  many  buyers  will  find  themselves  holding 
the  bag  unless  kind-hearted  canners  come  to  their  res¬ 
cue.  This  has  happened  so  many  times  in  the  past  it 
is  probable  customers  caught  short  of  any  adequate 
future  protection  will  be  taken  care  of  as  far  as  pos¬ 
sible,  but  when  this  action  is  taken  by  anyone  reading 
this  article,  let’s  build  something  for  the  future.  It’s 
Okeh  to  be  a  good  fellow,  but  with  some  crops  what 
they  are  indicated  to  be,  profit  if  any  must  be  secured 
on  the  small  stocks  to  be  sold  after  future  orders  have 
been  delivered. 

Look  over  your  sales  field,  list  those  buyers  near 
home  you  feel  are  getting  the  largest  share  of  their 
canned  foods  from  other  sources,  and  then  arrange  to 
see  them  with  any  offerings  you  may  have  available. 
Point  out  to  your  prospective  buyer  the  action  of  New 
York  State  authorities  in  asking  their  department 
heads  to  use  New  York  State  grown  canned  foods.  Call 
on  his  public-spiritedness  in  connection  with  purchases 
from  you;  offer  your  goods  on  a  fair  price  basis,  but 
ask  at  the  same  time  that  future  consideration  be 
given  your  offerings,  in  order  that  you  may  eventually 


grow  to  be  considered  a  vital  part  of  his  organization. 
Work  now  toward  getting  those  customers  interested 
in  your  goods  who  have  been  buying  elsewhere. 

A  trained  salesman  asked  me  last  night  what  I 
would  suggest  when  calling  on  a  customer  who  will  not 
enter  into  a  discussion  of  his  immediate  needs.  I  im¬ 
agine  a  number  of  canners  might  well  ask  the  same 
question  when  thinking  of  probable  customers  on  whom 
they  have  called  for  some  time  without  being  success¬ 
ful  in  writing  substantial  business.  Well,  this  column 
has  often  said  that  the  greatest  loss  of  time  in  connec¬ 
tion  with  any  venture  is  usually  the  time  lost  in  get¬ 
ting  started.  The  time  you  have  lost  while  not  getting 
better  acquainted  with  those  prospective  customers  is 
time  very  largely  wasted.  Some  of  you  won’t  have  a 
great  deal  to  sell  after  your  packs  are  completed;  you 
will  be  asking  a  good  price  for  what  you  have  to  offer ; 
right  now  is  a  splendid  time  in  which  to  become  more 
friendly  with  a  number  of  buyers  with  whom  you  have 
never  been  very  close. 

Your  sales  force  finds  it  hard  to  function  effectively 
during  the  extremely  warm  weather,  if  they  are  travel¬ 
ing  a  great  deal.  They  will  be  in  line  for  summer  vaca¬ 
tions,  of  course,  but  more  than  these  may  be  needed  to 
get  them  started  off  in  good  fashion  for  Fall  selling. 
Get  them  into  your  headquarters,  go  over  the  latest 
developments  with  them  and  above  all  else  train  them 
as  far  as  you  can  in  a  limited  time  in  the  fundamentals 
of  1936  selling.  What  are  these,  you  ask?  Well,  your 
stocks  are  limited,  your  prices  will  be  apt  to  be  high. 
Wages  may  not  increase  as  rapidly  as  have  the  costs 
of  canned  foods,  you  may  possibly  find  that  your  re¬ 
peat  orders  on  wholesalers’  stocks  by  retail  dealers  will 
not  be  as  readily  forthcoming  as  they  might  be.  In 
every  such  case  constructive  sales  work  is  called  for  in 
no  uncertain  manner.  Take  the  immediate  present,  for 
instance,  your  goods  are  being  bought  every  day  by 
retailers  who  read  and  hear  much  of  probable  inflation. 
In  many  instances  they  ask  distributors  what  they 
should  do  about  pushing  these  goods  out  to  the  trade, 
which  in  truth  seems  to  be  eager  to  load  cellar  shelves 
with  canned  foods  that  may  be  or  may  not  be  higher 
in  price.  What  is  your  attitude  toward  the  “hoarding” 
of  food?  Have  ypu  any  ideas  as  to  whether  or  not 
this  will  be  a  good  thing  for  the  trade  as  a  whole?  You 
should  have  1  And  you  ought  to  broadcast  them  to  the 
four  corners  of  your  territories. 
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Frankly,  anything  which  interferes  with  the  even 
flow  of  goods  from  the  factories  to  the  housewives 
causes  costs  to  increase  eventually.  Think  this  matter 
over  and  when  you  can,  without  interfering  with  the 
sale  of  your  goods  to  customers  you  feel  will  be  sold 
pronto  by  a  competitor  if  you  don’t  get  the  order,  ask 
the  buyer  to  go  a  little  slowly  in  stocking  heavily  every¬ 
thing  in  canned  foods.  You  may  see  a  sudden  reversal 
of  form  in  several  major  commodity  markets ;  you  may 
And  purchasing  power  of  consumers  reduced  later ;  any 
numiaer  of  things  may  enter  into  the  sales  picture  to 
such  an  extent  as  to  make  reduction  of  prices  again 
inevitable.  No  matter  if  your  buyer  loves  you  when 
you  enable  him  to  make  an  extra  profit,  he  won’t  care 
nearly  so  much  for  you  when  the  market  goes  against 
him.  At  least  avoid  getting  out  on  a  limb  in  this  mat¬ 
ter  of  stocking  heavily  by  consumers.  If  your  trade 
buy  of  their  own  free  will,  without  urging  on  your 
part,  if  and  when  the  slump  comes  you  will  have  few 
if  any  regrets.  Unless  you  are  operating  in  a  com¬ 
modity  that  is  definitely  and  unmistakably  short,  let 
others  cry  calamity  when  it  comes  to  getting  the  buy¬ 
er’s  name  on  the  dotted  line  covering  a  large  order 
which  you  and  he  both  know  will  not  be  moved  for 
some  little  time.  Lend,  too,  your  assistance  to  him  if 
he  asks  what  you  feel  may  be  done,  if  anything,  toward 
curbing  speculation  by  retailers  who  right  now  are 
buying  goods  they  may  not  sell  until  after  the  turn  of 
the  year.  It’s  true  they  are  entitled  to  a  profit,  but  too 
often  when  a  dealer  gets  into  the  speculative  side  of 
the  market  he  loses  sight  of  his  primary  function  in 
business,  that  of  merchandising  goods  to  the  homes  of 
the  country,  and  whenever  this  happens  you  are  the 
eventual  sufferer.  The  housewife  won’t  blame  the 
dealer  when  your  goods  are  offered  at  too  high  prices 
on  account  of  apparent  scarcity;  you  will  be  the  goat. 
Then,  too,  with  everyone  financially  able  to  do  so  laying 
in  large  stocks  of  canned  foods,  some  few  dealers  will 
be  content  with  a  moderate  profit  while  supplies  last, 
while  others  will  bewail  this  “unfair”  competition  and 
hold  back  on  your  goods  while  those  of  competitors  in 
lower  price  ranges  will  move  readily  to  the  pantries  of 
your  city  and  mine. 

The  more  you  consider  all  aspects  of  the  present 
market  trends,  the  more  you  will  agree  that  something 
ought  to  be  done  toward  curbing  the  all  too  prevalent 
movement  to  scare  consumer  buyers  into  loading  back 
rooms  with  canned  foods.  Do  what  you  can  toward 
helping  the  situation;  if  you  have  salesmen,  instruct 
them  to  lend  their  aid  to  the  movement  early  and  often. 

Possibly  by  the  time  this  is  read  the  expected  inter¬ 
pretations  of  the  Robinson-Patman  bill  will  have  been 
made  public.  Possibly  you  will  be  among  those  going 
along  with  co-operative  advertising  groups  as  you  have 
been  going  in  the  past.  Maybe  you  will  have  decided 
that  you  are  going  to  strictly  abide  by  the  extreme 
provisions  of  the  bill.  In  either  case,  you  will  have 
plenty  of  opportunity  to  be  helpful  to  dealers,  both  re¬ 
tail  and  wholesale,  this  fall.  You  will  be  expected  to 
be  more  of  service  Tenderers  than  ever  before.  Adjust 
your  sales  management  to  this  need  and  your  sales  and 
profits  will  increase  as  you  do ! 


You  Wouldn’t  Put  a 
Ford  Part  in  a 
Rolls  Royce! 

The  same  thing  applies  to  your 
graders.  We  design  and  build  our 
machines  better  and  suggest  that  you 
get  genuine  repair  parts  for  them. 

Use  Sinclair-Scott  parts  for  Sinclair- 
Scott  Company’s  graders. 

THE  SINCLAIR-SCOTT  CO. 

The  Original  Grader  House 

BALTIMORE  >>  MARYLAND 


/Modern 

GANSE 


Herman  Eamse .  Pi’esi-. 
4-19-^21  E.Lombafpd  St. 
BALTIMORE, MD. 

Phomes — Plaza  IS^5-/SP6 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 

We  urge  your  co-operation  and  invite  your  communications. 


BEANS 

BIRCH  TREE,  MO.,  July  27 — There  will  be  no  green 
beans  to  can  unless  we  get  rain  inside  of  a  week.  The 
temperature  was  104  in  the  shade  at  12  noon,  and  mois¬ 
ture  in  the  ground  is  out  of  sight. 

WASHBURN,  MO.,  July  27 — Beans  were  almost  a  total 
failure. 

NEWVILLE,  PA.,  July  27 — Half  way  through  our  pack 
— rains  the  last  few  days  give  us  hopes  of  a  65  per  cent 
of  normal  pack.  “Hope”  is  the  word. 

BEETS 

NEWARK,  N.  Y.,  July  28 — Much  of  early  acreage  lost 
because  of  the  drought.  However,  quite  a  bit  of  re¬ 
planting  and  new  plantings  have  been  going  into  the 
ground  within  the  last  week.  If  the  late  plantings  do 
come  through,  by  having  favorable  weather  conditions, 
acreage  will  be  about  normal,  though  tonnage  light,  as 
early  plantings  because  of  the  drought  cannot  produce 
normal  tonnage,  and  late  plantings  because  of  the  late¬ 
ness;  therefore,  while  we  believe  there  will  be  normal 
acreage  it  is  not  possible  to  get  normal  tonnage. 

CABBAGE — For  Kraut 

GENEVA,  N.  Y.,  July  27 — Cabbage  in  New  York  State 
worst  in  20  years.  Half  an  acreage  will  not  yield  half 
a  crop ;  therefore,  less  than  25  per  cent  production  this 
year,  even  with  good  weather,  which  we  are  not  having. 

GENEVA,  N.  Y.,  July  24 — For  the  past  thirty-five  years 
in  the  sauerkraut  business,  there  has  never  been  (save 
in  1916  when  canned  sauerkraut  sold  for  $2.50  per 
dozen)  a  condition  which  even  approximates  that  which 
exists  today.  In  our  measured  judgment,  the  following 
is  a  conservative  statement  of  the  condition  which  con¬ 
fronts  the  sauerkraut  industry:  The  1935  acreage  of 
cabbage  was  about  65  per  cent  of  the  1934  acreage  in 
the  sauerkraut  producing  area.  The  1936  acreage  of 
cabbage  is  about  65  per  cent  of  the  1935  acreage  in  the 
same  area.  Of  the  1936  acreage  at  least  one-fifth  is 
dead  and  will  not  produce  any  cabbage  at  all.  Another 
substantial  part  of  it  was  planted  early  and  is  heading 
up  into  small  heads  no  larger  than  baseballs,  and  will 
therefore  produce  scarcely  any  appreciable  yield  of  tons 
per  acre.  The  remaining  half  of  this  year’s  small  acre¬ 
age  is  in  various  stages  of  growth,  mostly  poor.  Half 
of  this  year’s  acreage  may  possibly  produce  as  much 
as  half  a  normal  year,  therefore,  compared  to  the  1934 
output  of  sauerkraut  which  brought  about  the  de¬ 
pressed  prices  of  the  last  two  years,  the  best  we  can 
expect  would  be  one-half  of  65  per  cent  of  65  per  cent, 
which  means  about  21  per  cent  of  the  1934  production. 

Cabbage  today  is  selling  in  various  parts  of  the 
United  States  at  prices  from  $60.00  to  $100.00  per  ton. 


Sauerkraut  is  ordinarily  made  from  cabbage  at  around 
$5.00  per  ton. 

Truckers  and  shippers  will  be  bidding  actively  for 
our  pitiful  crop  of  cabbage.  Sauerkraut  producers  will 
be  at  their  mercy.  We  anticipate  that  fresh  cabbage 
prices  will  be  bid  so  high  that  kraut  packers  will  not 
be  able  to  buy  at  all  and  that  therefore  many  sauer¬ 
kraut  factories,  including  perhaps  our  own,  will  not 
open  for  operation  at  all. 

SKANEATELES,  N.  Y.,  July  29 — The  condition  of  our 
cabbage  crop,  as  compared  with  normal  years,  won’t 
be  50  per  cent.  We  have  experienced  so  far  the  worst 
conditions  in  the  history  of  our  business. 

CARROTS 

NEWARK,  N.  Y.,  July  28 — Acreage  very  short  with 
may  acres  lost  because  of  the  drought.  Too  late  for 
replanting. 

CORN 

so.  CENTAL  ILLINOIS,  July  27 — Drought,  and  particu¬ 
larly  the  heat,  has  taken  its  toll  on  the  sweet  corn 
crop.  Golden  Bantam — No  crop  and  no  pack. 

Country  Gentleman,  about  30  per  cent  of  it  is  in  the 
same  category,  possibly  a  little  salvage.  The  balance 
of  the  Country  Gentleman  acreage  has  a  chance  to 
make  a  small  crop. 

The  gamble  is  about  50-50  whether  we  have  a  small 
pack  of  Country  Gentleman  corn  or  no  pack.  A  fair 
rain  (about  1  inch  Saturday  morning)  momentarily 
relieves  the  situation.  The  effects  of  the  rain  have 
about  vanished  by  now,  as  the  soil  was  so  hot  and  dry 
that  the  moisture  evaporated  rapidly.  Not  much  re¬ 
cession  in  temperature.  Continued  abundant  rain  and 
cooler  weather  might  give  us  40  per  cent  to  50  per  cent 
of  normal  crop,  on  the  acreage  that  is  not  burned  be¬ 
yond  recall. 

ELWOOD,  IND.,  July  27 — Early  corn  all  ruined.  Later 
corn  has  a  chance  for  half  a  crop. 

FLAT  ROCK,  IND.,  July  27 — Our  acreage  was  normal 
this  year,  but  we  have  had  a  prolonged  drought  since 
May  2nd,  and  we  estimate  that  our  corn  crop  has  been 
reduced  to  about  25  per  cent  of  normal. 

TRIPOLI,  lA.,  July  29 — Need  rain  very  much.  Have 
had  only  light  rains  in  the  last  two  months,  and  had 
too  much  hot  weather.  Fifty  per  cent  of  our  corn  is  a 
loss;  with  good  rains  may  save  the  other  50  per  cent. 

TANNEYTOWN,  WESTERN  MD.,  July  29 — Golden  Cross 
Bantam  Corn.  This  is  the  first  year  we  ever  attempted 
to  can  corn,  and  so  do  not  like  to  pass  opinion  on  the 
prospective  yield  at  this  time,  though  the  crop  looks 
very  good. 

NOTTINGHAM,  PA.,  July  28 — Looking  good,  with  suf¬ 
ficient  rain. 
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Indiana  Gt'ading  Table 


Indiana  Pulpei— Standard 
Model 


Improved  36"  Kook 
*  More  KoiU 


Indiana  Juice  Extractor 


Indiana  Pulp  Filler 


Improved  Brush 
Finisher 


I 


/  4 


Indiana  Paddle  Finisher 


Prompt^  if  not  im¬ 
mediate  shipment 
on  orders  for  any 
Lan  g  s  enk  a  m p 
Equipment 


FOUR  TYPES 


FOUR  PRICES 


%  Field  Hamper 
20  Quart* 


Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


The  Kyler  LABELER  and  BOXER 


For  economical,  hish  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parte  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domcatic  DUtribntora — A.  K.  Robins  A  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois :  Berlin  Chapman  Company.  Berlin.  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  GaBagher,  Oakland, 
California.  Canadian  Diatribntor — TIm  Brown  Bogjp  Foundry  A  Machine  Co.I  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium.  Manufacturers  for  Continental  Europe. 
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PUMPKIN 

FLAT  ROCK,  IND.,  July  27 — All  we  can  say  here  is  that 
the  vines  are  still  alive.  Our  acreage  is  normal,  but  if 
we  do  not  get  rain  soon  the  crop  is  going  to  be  badly 
damaged.  Right  now  it  is  difficult  to  say,  but  it  looks 
like  about  80  per  cent  to  85  per  cent  of  a  crop. 

TOMATOES 

HIGH,  ARK.,  July  29 — Not  operating  this  year  and  no 
one  else  will  can  much  as  we  have  very  bad  crop  pros¬ 
pects.  Only  about  20  per  cent  in  this  county.  Lots  of 
rain  may  bring  the  crop  up  to  50  per  cent,  but  it  is 
doubtful. 

ELWOOD,  IND.,  July  27 — Dry,  hot  weather  in  July  has 
hurt  the  tomatoes  fully  25  per  cent. 

FLAT  ROCK,  IND.,  July  27 — Our  acreage  was  normal, 
and,  although  they  have  gone  through  the  same  drought 
as  corn,  we  believe  there  has  not  been  a  great  reduc¬ 
tion  as  yet.  However,  if  this  drought  continues  an¬ 
other  two  weeks  or  so,  the  damage  is  likely  to  be  seri¬ 
ous.  Right  now  it  looks  as  if  we  would  get  around  80 
per  cent  to  85  per  cent  of  a  crop. 

SHERWOOD,  TALBOT  CO.,  MD.,  July  27 — Acreage  40  per 
cent  less  than  the  average.  Crop  looks  good,  but  about 
10  days  later.  Will  not  begin  canning  before  August 
20th. 

TANNEYTOWN,  w.  MD.,  July  29 — Have  reduced  the 
acreage  this  year  to  85  acres ;  had  104  acres  last  year. 
The  conditions  at  this  time  are  very  good,  and  we 
expect  at  least  a  95  per  cent  yield. 

BIRCH  TREE,  MO.,  July  27 — The  tomato  crop  is  a  fail¬ 
ure  here  this  season.  What  acreage  that  was  set  was 
burned  up  by  hot,  dry  weather. 

REPUBLIC,  MO.,  July  29 — The  crop  in  this  section  will 
not  yield  500  pounds  to  the  acre. 

WASHBURN,  MO.,  July  27 — Unless  we  have  rain  soon 
there  will  be  no  packing  in  this  section.  The  vines  are 
small,  and  the  extreme  hot  weather  has  caused  most 
of  the  bloom  to  fall  off. 

NEWARK,  N.  Y.,  July  28 — Acreage  normal,  crop  look¬ 
ing  fine  for  the  weather  we  have  had.  It  seems  toma¬ 
toes  have  weathered  the  extreme  drought  better  than 
any  other  canning  crop,  though  while  the  plants  do 
look  beautiful,  we  understand  from  the  growers  that 
many  of  the  early  blossoms  blasted  and  fell  off.  So  as 
to  actual  yield  there  probably  would  be  a  shortage,  even 
though  the  plants  do  look  fine. 

LYNCHBURG,  0.,  July  28 — No  acreage  under  contract 
for  canning  this  year. 

TOLEDO,  0.,  July  22 — Plants  looking  good,  but  rain  is 
badly  needed.  Yield  will  be  much  reduced  if  we  do  not 
get  rain  at  once. 

Much  more  tomato  acreage  was  contracted  in  the 
Toledo  area,  as  new  companies  have  contracted  hun¬ 
dreds  of  acres  to  be  shipped  out. 

THAXTON,  VA.,  July  30 — Acreage  10  per  cent  less  than 
1935.  Due  to  dry,  hot  weather  vines  are  very  small 
and  setting  is  very  light.  It  seems  now  that  the  crop 
will  be  about  60  per  cent  of  last  year,  assuming  that 
we  get  some  rain  soon.  Expect  to  start  packing  about 
August  15,  but  very  few  tomatoes  will  be  canned  be¬ 
fore  September.  Canners  in  this  section  have  with¬ 
drawn  from  the  market.  Buyers  offering  65  cents,  but 
no  business  being  done. 


NEWVILLE,  PA.,  July  27 — Condition  of  fields  good,  ex¬ 
pect  to  pack  a  normal  crop.  We  were  fortunate  in 
getting  good  replants,  and  rain  immediately  after  put¬ 
ting  them  into  the  ground.  Crop  will  be  two  weeks 
later  than  last  year.  Old  Man  Frost  will  determine 
the  pack  in  the  final  analysis. 

NOTTINGHAM,  PA.,  July  27 — Not  packing  any  toma¬ 
toes  this  season.  There  is  a  good  acreage  planted  in 
this  section,  and  they  look  good  (underscored) . 

McEWEN,  TENN.,  July  27 — The  early  drought  of  May 
and  June  cut  the  prospects  for  a  normal  pack  in  this 
section  to  40  per  cent,  even  though  we  have  favorable 
weather  from  now  until  the  end  of  the  canning  season. 
Farmers  say  they  have  never  had  as  much  difficulty 
in  getting  plants  to  live  as  this  year. 

LEESVILLE,  VA.,  July  27 — Have  50  acres  this  year; 
had  150  acres  last  year. 

DROUGHT  CUTS  CANNING  CROPS 

By  Office  of  Information,  U.  S.  D.  A. 

July  27th,  1936. 

HE  drought  has  reduced  the  prospective  crop  of 
green  peas  for  manufacture  to  187,970  tons,  says  a 
report  by  the  Crop  Reporting  Board,  Bureau  of 
Agricultural  Economics.  This  compares  with  the  crop 
last  year  of  268,120  tons  and  a  five-year  average  crop 
of  182,070  tons. 

The  crop  of  green  peas  as  estimated  would  indicate 
a  total  pack  of  about  17,000,000  cases  (equivalent  No. 

2  cans)  in  1936.  This  compares  with  a  total  pack  of 
24,698,000  cases  last  year. 

The  drought  conditions  which  have  developed  dur¬ 
ing  July  with  very  high  temperatures  and  hot  winds 
have  been  destructive  to  the  canning  crops  in  the  im¬ 
portant  producing  States  of  Wisconsin,  Michigan,  Min¬ 
nesota,  Ohio,  Illinois,  Indiana,  and  New  York.  Pros¬ 
pects  are  relatively  favorable  in  Oregon  and  Wash¬ 
ington. 

The  indicated  reduction  in  this  year’s  crop,  how¬ 
ever,  is  partially  offset  by  an  increase  in  .stocks  this 
year  over  last  year. 

Government  Summary  as  of  July  15th 

The  latest  bulletin  from  the  Bureau  of  Agricultural 
Economics,  U.  S.  D.  A.,  at  hand  this  week,  reports 
canning  crop  prospects  as  follows : 

LIMA  BEANS — The  condition  of  green  lima  beans  on  July 
15  was  77.4  per  cent  of  normal.  This  compares  with  a  normal 
condition  of  80  per  cent  for  1935  on  that  date. 

SNAP  BEANS — The  condition  of  snap  beans  for  manufac¬ 
ture  is  now  reported  71.0  per  cent  of  normal.  This  compares 
with  78.4  per  cent  on  July  15,  1935,  and  a  seven-year  average 
(1926-1932)  of  75.8  per  cent  of  normal. 

According  to  the  reported  condition  of  the  crop  on  July  15, 
a  total  production  of  68,120  tons  is  estimated  for  1936.  This 
compares  with  the  1935  production  of  81,450  tons  and  an  average 
production  for  the  five-year  period  (1928-1932)  of  73,100  tons. 

During  the  first  two  weeks  of  July,  in  addition  to  the  States 
of  Arkansas,  Tennessee,  and  South  Carolina,  where  drought 
conditions  had  reduced  yields  below  average,  further  declines  in 
yield  prospects  for  New  York,  Pennsylvania,  Indiana,  Michigan, 
and  Wisconsin  were  reported.  Prospects  continue  relatively  fa¬ 
vorable  in  Colorado,  Utah  and  Pacific  Coast  States. 

BEETS — July  15th  indications  point  to  a  condition  of  beets 
for  canning  of  63.4  per  cent  of  normal.  On  July  15,  1935,  the 

(Continued  on  page  28) 
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WHERE  STAMINA  COUNTS 
Tou  Can  DEPEND  m  A  LAPORTE 


Look  at  the  Edge 
and  BE  SURE  IT'S 
A  LAPORTE 


Geared  to  the  pressure  of  PEAK  Production,  La  Porte  Sanitary  Flex¬ 
ible  Steel  Conveyor  Belts  are  moving  products  down  the  production 
line  in  hundreds  of  factories  where  Speed  and  Dependability  are 
vital  to  economical  production. 

This  remarkable  belt  will  not  stretch,  jump  cogs,  nor  slip  on  driving 
drums.  It  has  uniform  strength  at  every  point  •  ample  to  meet  the 
stress  of  prolonged  overloads  when  a  failure  would  be  very 
costly.  Kepairs  are  simply  and  quickly  made. 

Its  smooth,  galvanized  surface  resists  heat,  acid  and  cor¬ 
rosion.  There  are  no  fibrous  or  porous  surfaces  to  harbor 
germs.  Easily  sterilized  with  steam  or  boiling  water. 

Investigate  this  improved  Conveyor  Belt  that  will  SPEED 
Up  Your  Production  and  LOWER  Your  Production 
COSTS,  Now! 


LA  PORTE  MAT  &  MFC.  CO. 

307  Brighton  Street  LA  PORTE.  INDIANA 


LA  PORTE 
FLEXIBLE 

LONG 

WEARING 

STEEL 

CONVEYOR 

BELTS 


MODERN  / 

DESIGNS 


to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PANY 


I  NCORPORATEE^ 

DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 


Peerless  Rotary  Exhauster 

#  Yes,  it  can  be  done — has  been 
done!  A  number  of  canners  have 
earned  the  cost  of  their  Peerless 
Rotary  Exhausters  in  a  single  sea¬ 
son  by  saving  material  wasted  by 
previous  methods. 

The  Peerless  Exhauster  doesn’t  jam, 
slop  or  spill.  Thorough  heat  appli¬ 
cation  gives  proper  vacuum  and 
avoids  springers  and  spoilage.  And 
it  uses  less  steam  to  produce  the 
correct  temperature  and  vacuum. 

#  Don’t  penalize  yourself  by  in¬ 
efficient  and  costly  exhausting. 

Buy  a  new  Peerless  Rotary — pay 
for  it  out  of  the  material  saved! 

#  Mail  the  coupon  for  full  details 
of  the  Peerless  Rotary  Exhauster. 

Modern  Canning  Equipment  for  All  Food  Products 

SPRAGUE-SELLS  B 

DMsion  of  Food  Machinery  Corp^n 

HOOPESTON  -  ILLINOIS  ||l 

MAIL  COUPON  TODAY!  H 


SPRAGUE-SELLS,  Hoopeston,  Ill. 

Please  send  me 
CH  Full  details  of  the  Peerless  Rotary  Exhauster. 
r~l  Your  complete  General  Catalog  No.  200. 


Name - - — . . . . 

Address _ 

City _ _ _ _ - . . State. 

C-105-  T 
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GRAMS  of  INTEREST 


DR,  F.  T.  CLARK  of  Waupun  (Wis.)  Canning  Company 
has  been  elected  a  director  of  the  National  Canners 
Association,  succeeding  Walter  Glascoff,  of  the  same 
firm,  who  resigned. 

*  *  * 

w.  SCOTT  SILVER,  well  known  to  canners  and  the  trade 
in  the  Tri-State  section  through  the  operation  of  his 
cannery  at  Nottingham,  Pa.,  and  through  his  service 
as  a  member  of  the  Administrative  Council  of  the  Na¬ 
tional  Canners  Association,  recently  broke  his  collar 
bone  in  an  automobile  accident. 

*  *  * 

CARL  F.  ROEPKE,  formerly  assistant  to  the  sales  man¬ 
ager  of  the  Minnesota  Valley  Canning  Company,  Le 
Sueur,  Minn.,  has  been  appointed  director  of  merchan¬ 
dising  for  Fine  Foods  of  Canada,  Ltd.,  Windsor,  Ont. 

*  *  * 

CELEBRATION  of  the  completion  of  the  new  Heekin 
Can  Co.  warehouse  at  Elwood,  Indiana,  brought  to¬ 
gether  more  than  150  prominent  residents  of  that  town 
and  executives  of  the  Heekin  Can  Co.  for  a  dinner  and 
get-together.  Dinner  was  served  by  the  ladies  of  the 
First  Presbyterian  Church — and  what  a  dinner  it  was, 
according  to  Charles  L.  Heekin,  representing  his  com¬ 
pany  in  Indiana.  Talks  were  made  by  officials  of  El¬ 
wood,  J.  P.  Wells,  assistant  sales  manager  of  the  Hee¬ 
kin  Can  Co.,  and  J.  Keith  Browning,  manager  of  the 
Heekin  factories  at  Norwood,  Cincinnati,  Ohio.  The 
warehouse  is  under  the  direction  of  Robert  DeHority 
of  Elwood.  Following  the  celebration,  officials  of  the 
Heekin  Co.  left  immediately  to  drive  most  of  the  night 
to  Roos,  Kentucky,  where  the  annual  employees’  picnic 
of  the  Heekin  Can  Co.  was  held  the  following  day. 

«  He  * 

OROL  M.  HUTTO,  Indiana  production  manager  for 
Stokely  Brothers  &  Company,  died  at  the  Methodist 
Hospital,  Indianapolis,  July  17,  after  an  illness  of  sev¬ 
eral  weeks,  at  the  age  of  49  years.  Mr.  Hutto  was  well 
known  to  the  canning  industry  of  Indiana,  having  been 
continuously  associated  with  it  since  his  graduation 
from  University  of  Indiana.  Funeral  services  were 
held  at  Tipton  with  burial  at  Sharpsville. 

*  *  * 

THE  JAPANESE  GOVERMENT  fisheries  training  ship  Ha- 
kuyo  Maru  paid  a  visit  recently  to  Seattle,  Wash.,  and 
will  be  in  California  waters  shortly.  A  catch  of  sal¬ 
mon  was  made  en  route  across  the  Pacific  and  600  cases 
were  canned.  A  stop  will  be  made  at  Monterey,  Calif., 
sardine-packing  center,  and  the  Hawaiian  Islands  will 
be  visited  on  the  way  home. 

♦  ♦  * 

SETH  HOON,  an  executive  of  the  California  Packing 
Corp.  at  the  Rochelle  (Ill.)  plant,  died  suddenly  at  his 
home  early  in  July. 


HENRY  L.  GILBERT,  JR.,  of  Dewey  and  Almy  Chemical 
Company,  has  just  returned  to  the  Cambridge  (Mass.) 
office  from  an  eight  months’  trip  around  the  world  in 
the  interests  of  the  company.  The  most  important  ac¬ 
complishment  of  his  trip  was  the  organization  of  the 
company’s  new  factory  and  sales  office  at  Melbourne, 
Australia. 

Mr.  Gilbert,  who  is  executive  assistant  to  Mr.  Almy, 
vice-president  of  the  company,  also  paid  extended  vis¬ 
its  to  the  Dewey  and  Almy  factory  and  branches  in 
Naples,  Paris,  and  London,  and  therefore  brings  back 
to  his  company  first-hand  reports  of  the  latest  develop¬ 
ments  in  the  canning  trade  in  England  and  on  the  Con¬ 
tinent,  as  well  as  in  distant  Australia  and  New  Zea¬ 
land. 

*  *  * 

BOWERS  CITY  CANNING  CO.  plant  at  Janesville,  Wis., 
will  be  put  into  operation  this  season  after  having  been 
closed  for  the  past  eight  years.  Only  vacuum-packed 
corn  will  be  produced  this  season.  Electric  power  is 
being  substituted  for  steam  and  cookers  and  buskers 
are  being  installed.  The  plant  was  formerly  operated 
by  P.  Hohenadel,  Jr. 

*  *  * 

GERBER  PRODUCTS  were  exhibited  at  three  national 
conventions  during  the  past  month,  says  the  Fremont- 
Gerber  News.  Earle  Johnson  and  Walter  Fleming  had 
charge  of  the  booth  at  the  National  Retail  Grocers 
Association  in  Dallas  June  22nd  to  26th.  They  report 
the  biggest  meeting  in  history.  Harriet  Davis  and 
Dick  Bagley  held  forth  at  the  National  Biennial  Nurses 
Convention  in  Los  Angeles  June  22nd  to  26th  and  reg¬ 
istered  nearly  two  thousand  nurses  out  of  an  estimated 
eight  thousand  attending.  Dr.  Storms  and  Uick  Bag- 
ley  handled  the  exhibit  at  the  American  Home  Econ¬ 
omics  Association  meeting  in  Seattle,  Washington,  July 
6-9th. 

*  *  * 

MILO  VAN  DE  VANTER,  who  with  his  son,  Carl,  oper-  . 
ated  the  Van  de  Vanter  Canning  Company  at  Dundee, 
Michigan,  died  recently  at  the  age  of  86  years. 

*  *  * 

PROBLEMS  OF  MICROBES  in  fruit  and  vegetable  prod¬ 
ucts,  their  study  and  control,  are  to  be  undertaken  by 
Dr.  Leland  S.  McClung,  who  has  joined  the  fruit  prod¬ 
ucts  division  of  the  College  of  Agriculture,  University 
of  California,  Berkeley,  Calif.  Dr.  McClung  comes 
here  from  the  research  laboratories  of  the  American 
Can  Company,  in  Chicago,  where  he  was  engaged  as  a 
bacteriologist.  He  is  no  stranger  in  California,  having 
spent  several  months  last  year  at  the  Hooper  Founda¬ 
tion  for  Medical  Research  of  the  University  of  Califor¬ 
nia  in  San  Francisco,  where  he  cooperated  with  Dr. 
Karl  F.  Meyer,  director  of  the  Foundation,  in  an  in¬ 
vestigation  of  canning  industry  problems. 
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Why  Pack  entirely  by  hand? 

When  a  Substantial  Reduction  in  Operating  Cost 

is  possible  with  a 

^‘MASTER  BUILT”  SEMI  -  AUTOMATIC  FILLER 


CAN  BE  FURNISHED  WITH 
ADJUSTABLE  FILLING 
HOPPER— THEN  GRAVITY  DOES 
95%  OF  THE  JOB. 


FURNISHED  WITH  FLAT  TOP  OR 
RECESSED  BOWL,  BOTH  EASILY 
REMOVED  AND  CHANGED 
FOR  VARIOUS  SIZES  OF  CANS. 


COMPLETE  STOCK  OF  ALL  SIZES  CARRIED 


Our  Hand  Pack  Filler  as  shown  is  used  for  a  large  variety  of  Fruits  and 
Vegetables,  String  Beans,  Tomatoes,  Beets,  Berries  Kraut,  etc. 


HANSEN  CANNING  MACHINERY  CORPORATION 


California  Rcprcsentatiye: 

KING  SALES  &  ENGINEERING  CO. 
206-210  First  Street 
San  Francisco,  California 


CEDARBURG,  WISCONSIN,  U.S.A. 


Intermoantain  Representatire: 
JAMES  Q.  LEAVITT  COMPANY 
1955  1st  Avenne  Sonth,  Seattle,  WashinKton 
Also  1523  Twenty-seventlt  St.,  Ocden,  Utah 


Hamachek  Pea  Hullins  Equipment 


entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery,  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds,  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean  pack  - 
and  your  profits? 


FRANK  HAMACHEK  MACHINE  COMPANY 


Kewaunee,  Wisconsin 


Established  1880 


Incorporated  1924 
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ITS  IN  THIS  CYLINDER 

Where  The  First  Steps  To  a  Better 
Product  At  a  Lower  Cost  Occur 

I 

The  sentle,  loose  tumbling  of  the  beans  and  the 
controlled  even  flow  which  prevents  massing  and 
bunching  helps  preserve  the  natural  crispness  of 
tender  beans.  The  positive  screw  feeding  device 
carries  the  beans  over  a  series  of  pochets,  the  bot¬ 
toms  of  which  form  the  outer  surface  of  the  cylinder. 

The  twin,  tempered  steel,  knives,  so  keen-edged, 
shear  (not  crush)  the  tips,  and  the  result  is  a  perfect 
product  at  a  fraction  of  the  cost  of  any  other  method. 

Send  For  Booklet  T  E-36  Describing 
the  Low  Priced  Model  E  Bean  Snipper 


Sectional  view  of  Model  E  cylinder,  showing  arrangement  of 
twin  knives,  worm  spired  and  pockets 


CHISHOLM-RYDER  COMPANY,  Niagara  Falls,  N.Y. 


Chisholm-Ryder  Sales  Corp. 
Columbus.  Wis. 


Jas.  Q.  LeaTitt  A  Ca. 
Orden.  Utah 


Chisholm-Rydcr  Sales  Corp. 
Seattle.  Wash. 


A.  K.  Robins  &  Co..  Inc. 
Baltimore,  Md. 


Chisholm-Ryder  Co., 
NiaKara  Falls,  Canada 


Your  Seed  is  Your  Fortune 

Good  Leonard  Seed — Fine  quality  in  the  can 

CONTRACT  NOW 

PEAS,  BEANS,  CORN,  CUCUMBER,  TOMATO 
and  Other  Seeds  for  the  Canner. 

LEONARD  SEED  COMPANY 

CHICAGO 


PHILLIPS  SALES  COMPAIMY,  Inc. 

Brokers  and  Comnnission 

Canned  ^oo^s  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers'  accounts  solicited. 


CAMBRIDGE  •  MARYLAND,  C.  S.  A. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


fall  short  of  even  the  lessened  figure  predicted,  and  its 
prices  will  join  the  procession  to  higher  levels. 

They  are  canning  some  few  tomatoes  in  this  region. 
Usually  the  first  tomatoes  come  from  Anne  Arundel 
County,  the  kitchen  garden  of  Baltimore  City,  and  to¬ 
mato  fields  there  certainly  look  fine;  but  we  have  not 
seen  a  single  basket  of  worth-while  tomatoes  this  sea¬ 
son.  The  sudden  and  hard  rains,  followed  by  blister¬ 
ing  sun  and  great  heat,  have  scalded  every  tomato,  or 
caused  a  black  patch,  in  addition  to  cracking  them. 
These  blemishes  cannot  be  removed  in  washing  or 
scalding,  they  must  be  cut  out,  and  the  amount  of 
trimming  needed  to  put  the  fruit  into  condition  to  can 
will  run  the  cost  out  of  reason,  even  if  the  canner  per¬ 
forms  the  miracle  of  making  good  standards  out  of 
them.  Yet  we  are  told  they  are  selling  those  tomatoes 
at  70  cents  this  week.  When  it  was  intimated  that  they 
should  carry  the  McNary-Mapes  Black  Legend,  a 
prominent  broker  answered  that  that  did  not  stop  the 
buyers.  The  first  early  packings  of  canned  tomatoes 
are  usually  poor,  and  do  great  harm  to  canned  tomato 
consumption.  For  years  we  have  urged  canners  to  let 
them  alone,  not  to  touch  them.  But  to  no  purpose. 

Because  of  better  crop  conditions  in  this  section  buy¬ 
ers  of  all  sorts  of  canned  foods  are  flocking  here  from 
all  sections  of  the  country,  but  they  find  that  most  can¬ 
ners  are  entirely  withdrawn  from  the  market,  being 
unwilling  to  accept  more  orders  until  they  can  see  bet¬ 
ter  what  the  crop  outcome  may  be. 


WEEKLY  REVIEW 

The  Expected  Has  Happened — August  a  Poor  Growing  Month — 
Shortages  Are  Real,  Not  Imaginary — Orders  Coming  Here  From 
All  Sections — Most  Canners  Entirely  Withdrawn — Be  Careful 

SELLERS'  MARKET — Well,  it’s  happened:  the  in¬ 
tensely  hot  and  dry  season  producing  greatly  re¬ 
duced  crops  and  packs ;  and  a  veritable  skyrocket¬ 
ing  of  canned  foods  prices  in  the  latter  days  of  July. 
And  now  we  go  into  August.  Did  anyone  of  you  ever 
know  August  to  be  a  good  growing  month  for  canners’ 
crops?  Asked  one  of  the  oldest  canners  in  this  section 
that  question ;  he  hesitated,  stammered  and  then  admit¬ 
ted  that  usually  August  furthers  the  progress  of  the 
crops,  if  they  were  in  good  condition  when  they  reached 
August,  but  intense  heat  and  only  dashing,  heavy  thun¬ 
der-showers  are  to  be  expected,  and  they  do  not  help 
much.  September,  and  even  October,  furnish  better 
“growing”  weather  than  August,  but,  again,  only  if  the 
crops  are  there  to  be  helped. 

There  is  nothing  “bullish”  about  the  reported  crop 
shortages,  and  the  inevitable  short  packs.  Without 
going  back  over  the  records  of  the  years  to  check  defi¬ 
nitely,  we  believe  that  the  most  doleful  crop  report  we 
have  ever  received  came  this  week  from  South  Central 
Illinois,  and  is  published  in  this  issue  under  “Corn”. 
There  are  a  good  many  canners  who  will  not  be  able  to 
turn  a  wheel  this  season,  a  sad  condition,  but  the  sec¬ 
tion  this  report  covers  is  usually  a  veritable  garden 
spot  for  canners’  crops,  and  seldom  has  a  serious  set¬ 
back.  The  record  of  canning  crop  damage  needs  no 
embellishment ;  it  would  be  better  if  it  could  be  glossed 
over,  and  not  made  much  of.  Because  we  face  too 
great  shortages,  and  now  it  appears  that  the  distribu¬ 
tors  are  not  loaded  up,  as  we  were  so  often  told  they 
were,  and,  fortunately  for  the  canners  if  it  is  true,  it  is 
said  that  future  orders  have  been  cancelled  under  the 
famous  Robinson-Patman  Law.  That  means  there  will 
be  a  great  scramble  on  for  any  canned  foods,  at  any 
price,  and  that’s  bad ! 

The  story  of  canned  peas  is  about  told,  and  it’s  a 
short  story.  Wisconsin,  which  can  usually  be  looked 
to  for  from  seven  to  ten  million  cases,  will  have  but  a 
little  over  four  million;  New  York  State  as  bad  or 
worse,  and  other  sections  in  keeping.  The  Northwest 
will  help  .  out  somewhat,  but  at  best  it  will  be  only  a 
drop  in  the  bucket,  compared  with  what  the  market 
actually  needs  in  canned  peas. 

Canned  corn  seems  foredoomed  to  an  unprecedented 
shortage,  and  particularly  in  the  better  qualities  of 
corn. 

Snap  beans  are  being  taken  up  for  the  green  market 
stalls  so  rapidly,  and  at  such  prices,  that  the  pack  will 


You  have  the  market  conditions  reported  for  other 
great  canned  food  markets,  in  this  issue,  and  you  will 
note  that  conditions  are  alike  everywhere.  Old  price 
lists  are  out,  and  the  market  is  in  your  hands — a  sell¬ 
er’s  market.  Before  you  decide  upon  a  price  he  sure 
that  you  are  going  to  get  your  expected  crops  at  the 
prices  you  count  upon.  There  will  be  a  lot  of  “boot¬ 
legging”  of  contracted  crops,  if  not  actual  racketeering. 
Possibility  of  long  truck  hauls  makes  this  inevitable. 
Take  care  of  your  old  customers,  especially  where  they 
took  care  of  you  on  futures  last  year.  Prices  will  nec¬ 
essarily  be  much  higher  than  last  year’s ;  such  buyers 
know  that,  but  they  must  know,  too,  that  you  will  not 
gouge  them. 

Turn  to  our  market  pages  for  basic  prices,  and  put 
some  backbone  into  your  selling.  Beware  of  the  ru¬ 
mor-mongers  and  their  reported  low  prices.  When  they 
come  to  you  in  that  guise,  send  them  to  the  low  sellers, 
but  don’t  you  join  the  low  sellers.  Aim  carefully  to 
cover  cost  and  add  a  fair,  not  an  unreasonable,  and  by 
all  odds  not  a  gouging  profit.  Don’t  be  in  a  hurry  to 
sell  any  canned  product;  later  it  will  be  worth  more. 
That  is  about  all  that  can  be  said  of  the  canned  foods 
market  right  now,  while  it  is  boiling  so  feverishly. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade'* 

A  Decided  Sellers’  Market — Early  Bought  Futures  No  Longer 
Contracts? — ^Tomato  Prices  Steadily  Advance — Corn  Prices 
Make  Buyers  Catch  Their  Breath — Peas  Booming — Freight  Rate 
Reductions — Kraut  Advancing — Salmon  a  Little  Off — Peach 
Prices — Some  Pear  Prices 

New  York,  July  31,  1936. 

HE  SITUATION — It  is  decidedly  a  sellers’  market 
in  most  divisions  of  the  trade  this  week,  and  prices 
continue  on  the  upgrade.  The  distributor  who  kept 
inventories  up  in  the  face  of  bearish  reports  during 
the  spring  months  is  now  in  position  to  reap  the  re¬ 
wards  of  his  sagacity,  but  apparently  there  are  few 
jobbers  in  that  category.  Spots  are  commanding  in¬ 
creasing  attention  on  a  rising  market,  and  futures  like¬ 
wise  are  coming  in  for  more  interest.  Kraut  again  up 
this  week,  with  further  advances  in  prospect. 

THE  OUTLOOK — Distributors,  affiliated  with  buy¬ 
ing  groups  and  other  enterprises  wherein  the  opera¬ 
tion  of  brokerage  subsidiaries  was  a  part  of  the  estab¬ 
lished  order  of  things,  have  awakened  to  the  realiza¬ 
tion  that  the  future  contracts  for  canned  vegetables 
which  they  placed  earlier  in  the  year  are  no  longer  con¬ 
tracts,  under  the  provisions  of  the  Robinson-Patman 
Act.  Jobbers  in  this  classification  (and  they  are 
many)  are  thus  confronted  with  the  necessity  of  re¬ 
entering  the  market  for  coverage  on  their  private  label 
requirements,  and  at  higher  prices.  This  in  turn  pre¬ 
sents  another  problem  for  the  jobber  who  has  sold  fu¬ 
tures  to  his  retail  trade.  All  in  all,  it  looks  like  an 
early  revival  in  broad-scale  demand  for  canned  vegeta¬ 
bles,  with  relatively  little  offerings,  and  those  at  stead¬ 
ily  advancing  prices. 

TOMATOES — Spots  are  becoming  scarce,  and  the 
market  is  still  on  the  upgrade.  Southern  canners  are 
asking  (and  getting)  671/4  cents  for  standard  2s,  with 
70  cents  bottom  in  most  cases,  while  Is  are  none  too 
plentiful  at  50  cents.  Stocks  of  2V4s  are  also  short, 
and  canners  are  firm  at  $1.25  on  this  size,  with  10s 
held  at  $3.50,  following  some  scattering  sales  at  $3.25, 
all  f.  o.  b.  canneries.  The  days  of  standard  2s  at  5 
cents  per  can  retail  are  definitely  a  thing  of  the  past. 
Midwestern  canners  are  reported  to  be  booking  spot 
2s  at  75  cents  cannery  with  2V2S  at  95  cents,  but  offer¬ 
ings  at  these  figures  are  light,  with  most  canners  look¬ 
ing  for  much  higher  prices  for  their  unsold  holdings. 
California  tomatoes  are  stiffening  in  response  to  the 
strength  in  the  market  in  other  sections  of  the  coun¬ 
try. 

CORN — Jobbers  who  a  comparatively  few  weeks 
back  could  not  be  interested  in  standard  crushed  corn 
at  65  cents  cannery  for  2s  are  now  blinking  their  eyes 
in  surprise  as  offerings  at  80  to  90  cents,  with  few 
sellers  at  the  inside  figure,  reach  them.  There  has  been 
a  good  deal  of  buying  of  standard  corn  on  the  advance, 
and  many  distributors,  notably  the  chains,  now  own 
sizable  stocks  of  standard  corn  at  attractive  price  lev¬ 
els.  Crop  reports  continue  discouraging,  and  it  is  quite 


evident  at  this  time  that  there  will  be  no  large  supplies 
of  fancy  corn  available. 

PEAS — ^With  pro  rata  deliveries  general,  and  an  ap¬ 
parent  shortage  of  the  fancy  siftings  a  certainty,  the 
market  is  booming.  Standard  4  sieve  Alaskas  are  hold¬ 
ing  at  85  cents  at  southern  canneries,  with  early  Junes 
ranging  80  to  85  cents.  In  the  mid-west  and  in  up¬ 
state  markets,  where  packs  have  fallen  off  badly  from 
last  year’s  totals,  the  market  is  nominal  as  packers  con¬ 
tinue  withdrawn  from  the  market.  Northwestern  peas 
are  selling  in  good  volume  as  shortages  develop  in  other 
sections  of  the  country,  and  canners  in  that  area  should 
have  no  difficulty  in  moving  this  year’s  record  pack 
into  consumption. 

FREIGHT  RATES  CUT— C.  Pascarella,  traffic  man¬ 
ager  for  Francis  H.  Leggett  &  Co.,  summarizing  rate 
reductions  which  become  effective  on  rail  shipments  of 
canned  fruits,  jams,  jellies,  preserves,  etc.,  on  August 
5,  states  that  reductions  in  transportation  charges  on 
these  items  in  the  territories  affected  will  range  from 
15  to  25  per  cent,  varying  according  to  the  territory  to 
which  the  shipment  is  destined. 

THE  PRICE  BOGEY — Many  jobbers  are  “viewing 
with  alarm”  the  price  trend  in  canned  foods,  and  are 
expressing  fears  that  consumer  reactions  to  higher 
prices  will  mean  a  cut  in  consuming  demand.  All  very 
well,  but  those  on  the  other  side  of  the  fence,  the  can¬ 
ners,  want  to  bear  in  mind  the  fact  that  only  limited 
quantities  of  most  canned  foods  staples  will  have  to  be 
marketed  this  year,  and  that  even  at  higher  price  levels 
stocks  of  some  items  may  not  last  into  the  1937  packing 
season. 

KRAUT — Sauerkraut  has  taken  another  jump,  un¬ 
der  continued  rising  cabbage  prices,  and  up-state  pack¬ 
ers  are  now  holding  the  market  at  77  V2  cents  for  Is, 
871/4  cents  for  2s,  $1.10  for  21/2S,  and  $3.60  for  10s, 
with  further  advances  talked  of. 

SALMON — Following  a  short-lived  advance  to  $2.15- 
$2.25  for  new  pack  red  Alaska  salmon,  the  market  has 
again  eased  off  to  $2.10  under  the  influence  of  a  sub¬ 
stantial  pickup  in  the  fish  run  and  cannery  operations. 
The  pack  of  reds  this  season,  in  consequence,  will  be 
materially  larger  than  earlier  estimates,  it  is  indicated. 
The  run  of  pinks  has  also  increased,  with  1936  pack 
freely  offered  for  prompt  shipment  at  $1.00.  Chums 
continue  held  at  9214  cents,  all  salmon  prices  being 
f.  o.  b.  Seattle. 

LIBBY  QUOTES  PEACHES — Tentative  opening 
prices  on  new  pack  California  peaches  were  announced 
here  this  week  by  Libby,  McNeill  &  Libby  on  the  fol¬ 
lowing  basis:  Is,  $1,021/2;  2s,  $1.15;  2V4s,  $1.45;  10s, 
$5.20,  all  for  the  company’s  featured  brand ;  standards. 
Is,  85  cents;  2s,  $1.05;  21/4,  $1.25;  10s,  $4.50,  all  prices 
f.  o.  b.  Coast.  The  company  quoted  10s  in  water  at 
$3.50,  with  No.  10s  pies  posted  at  $4.50. 

PEARS — Coast  canners  have  put  out  tentative  prices 
on  new  pack  Bartlett  pears,  with  fancy  2V2S  quoted  at 
$1.80  and  standards  at  $1.45.  In  a  few  instances,  fancy 
has  been  quoted  at  $1.75.  Buyers  generally  are  hold¬ 
ing  off  the  market  pending  the  naming  of  formal  open¬ 
ing  prices  by  some  of  the  larger  factors,  however. 
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CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

General  Market  Experiencing  a  Hysterical  Condition  from  Pro¬ 
ducer  to  Consumer — Items  on  All  Canned  Products  Scarce, 
Prices  Firm,  With  Sellers  Withdrawing  from  Market,  Awaiting 
Future  Developments 

Chicago,  Ill.,  July  31,  1936. 
ENERAL  MARKET — The  demand  is  broad  and 
heavy.  Jobbers  throughout  this  territory  are 
recording  an  extremely  large  volume  of  business. 
Some  buyers  take  the  position  that  the  retailers  are 
simply  storing  their  purchases,  but  that  does  not  seem 
to  agree  with  the  experiences  of  those  who  are  on  the 
firing  line.  For  example,  here  is  a  news  dispatch  from 
Omaha,  Nebr. : 

“Farmers  in  the  heart  of  the  corn  belt  turned 
from  the  plow  to  the  can-opener  today  as  drouth 
cut  off  more  and  more  of  their  normal  food  sup¬ 
ply- 

“Stocks  of  canned  vegetables  were  bought  up 
with  such  speed  in  Nebraska  and  Iowa  stores  that 
brokers  and  wholesalers  in  Omaha  described  it  as 
a  ‘hysterical  buying  wave — ^like  a  run  on  a  bank.’  ” 
Large  buyers,  small  buyers,  including  the  chains,  are 
taking  advantage  of  this  unprecedented  consumer  de¬ 
mand. 

THE  MARKET — Is  booming.  It  is  not  so  much  a 
matter  of  price  as  it  is  securing  the  proper  quality  of 
merchandise.  Values  are  stiffening  and  the  general 
tendency  is  upward.  Confidence  in  higher  prices  pre¬ 
vails,  especially  is  this  true  in  the  agricultural  regions 
of  the  Middle  West,  where  drouth  damage  has  been 
so  great.  Up  to  some  month  or  so  ago,  canned  foods 
were  too  low  and  the  advances  that  have  occurred  to 
date  are  sound  and  reasonable — ^that  seems  to  be  the 
thought  of  those  who  have  analyzed  thoroughly  the 
situation. 

'  CORN — Corn  is  again  king.  Everything  in  spots 
has  been  cleaned  up  and  only  here  and  there  can  a  lot 
be  found  now  at  $1.00  f.  o.  b.  factory  in  the  surround¬ 
ing  States. 

On  future  corn,  canners  are  withdrawn  and  some 
have  already  announced  to  the  trade  that  it  will  be 
impossible  for  them  to  make  even  a  reasonable  deliv¬ 
ery  against  their  future  contracts,  especially  on  the 
early  or  yellow  variety.  Chicago  has  turned  to  the 
East  and  purchased  1936  packing  from  both  Maine  and 
Maryland. 

PEAS — The  market  continues  more  than  firm  and 
the  buying  is  broadening.  Ninety  cents  is  the  low  point 
in  Indiana,  Illinois  and  Wisconsin.  Most  canners  are 
holding  for  $1.00,  confident  they  will  get  it.  In  addi¬ 
tion  to  the  demand  for  90-cent  peas.  Ex.  Std.  No.  3 
Alaskas  at  $1.10  to  $1.15;  Fancy  No.  3  Sv.  Sweets  at 
$1.35  to  $1.40  and  Ex.  Std.  No.  2  Alaskas  at  $1.25  to 
$1.35  have  been  in  call.  No.  1  and  No.  10  tins  appear 
in  light  supply  as  applied  to  first-hands. 

TOMATOES — The  drouth  continues  in  Indiana. 
Temperatures  in  the  last  few  days  have  ranged  over 
100.  The  crop  outlook  is  poor,  and  one  of  the  best 


authorities  in  the  Hoosier  State  maintains  that  Indiana 
cannot  possibly  pack  to  exceed  75  per  cent  of  last  year, 
even  with  the  most  favorable  and  ideal  conditions  from 
now  on.  Indiana  canners  are  holding  firm  on  the  basis 
of — No.  2  tin  Std.  Ind.  tomatoes  at  75  cents,  factory; 
No.  21/^  tin  Std.  Ind.  tomatoes  at  $1.00,  factory ;  No.  10 
tin  Std.  Ind.  tomatoes  at  $3.25,  factory,  and  some  have 
even  withdrawn  at  this  basis. 

On  spot  tomatoes,  active  and  wide  buying  has 
boosted  the  market  to  75  cents  for  No.  2  standards  and 
even  at  that  basis,  lots  are  now  scarce.  No.  21/2  tins 
have  been  cleaned  up  entirely.  A  few  No.  10  tins  are 
available  at  $3.50  factory  points. 

GREEN  AND  WAX  BEANS— The  situation  is  un¬ 
changed  from  a  week  ago.  All  green  and  wax  bean 
canners  in  Wisconsin  and  Michigan  have  withdrawn 
from  the  future  market. 

Chicago  has  turned  to  Maine  for  green  beans,  a  pro¬ 
cedure  most  unusual. 

SAUERKRAUT— $1.00  is  the  market  on  No.  21/2 
Fancy  with  prospects  of  even  higher  levels.  The  com¬ 
ing  crop  has  been  definitely  hurt. 

BERRIES — Black  raspberries  out  of  Michigan  are 
practically  unobtainable  today  and  the  same  applies 
to  Columbian  Reds  and  black  raspberries  out  of  New 
York  so  short  was  the  pack.  Chicago  has  been  going 
to  the  Pacific  Northwest  for  these  items  and  some 
sizable  business  has  been  recorded. 

APPLESAUCE — Prospects  for  an  apple  crop  this 
year  are  so  poor  that  No.  2  Fancy  applesauce  in  New 
York  has  advanced  to  90  cents  factory. 

APPLES — A  large  volume  of  business  has  been  re¬ 
corded  in  Chicago  on  New  Pack  Washington  apples 
at  $3.25  Coast.  Some  claim  that  Pennsylvania  and 
New  York  will  have  to  quote  at  least  $4.00  factory  for 
New  Pack  apples.  Spots  are  all  but  gone. 

PUMPKIN — Some  idea  of  the  extent  of  drouth  dam¬ 
age  can  be  had  when  prominent  pumpkin  canners  of 
the  Middle  West  refused  to  book  any  1936  packing. 
The  crop  is  in  a  bad  way. 

RED  SOUR  PITTED  CHERRIES— Michigan  can¬ 
ners  are  holding  firm  and  No.  10  red  cherries  are  $6.00 
factory.  No.  2  red  cherries  (Water)  are  $1.25  factory. 

EVAPORATED  MILK — The  situation  is  acute. 
Most  independent  evaporators  have  withdrawn  from 
the  market  and  some  have  advanced  to  the  same  price 
level  as  advertised  brands.  There  is  a  real  shortage  of 
evaporated  milk. 

CALIFORNIA  FRUITS — Due  largely  to  the  heavy 
purchasing  from  the  drouth  stricken  sections  of  the 
Middle  West,  a  broader  market  has  developed  on  both 
peaches  and  apricots.  Prices  have  hardened.  It  is 
now  difficult  to  secure  No.  21/2  standard  Y.  C.  peaches 
at  less  than  $1.25  Coast,  No.  2i/^  standard  apricots  at 
$1.30  Coast. 

BARTLETT  PEARS — Reports  from  Oregon  and 
Washington  are  that  spot  stocks  have  just  about  been 
cleaned  up  entirely.  The  trade  are  awaiting  opening 
prices  on  1936  packing  which  promise  to  be  5  per  cent 
to  10  per  cent  higher  than  a  year  ggo  on  account  of  in¬ 
creased  costs  of  labor,  sugar,  as  well  as  for  the  fresh 
fruit. 
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CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Unusual  Activity  in  Canned  Fruits — Apricots  Cleaning  Up — 
Heavy  Business  on  Peaches  Wiping  Out  Carry-Over — Growers 
Helping  Finance  Peach  Advertising — Salmon  Prices  Named — 
C.  P.  C.’s  Pea  Pack — ^The  Fish  Receipts 

San  Francisco,  July  30,  1936. 

Active — The  past  week  has  been  marked  by  un¬ 
usual  activity  in  California  canned  fruits,  both 
^  spots  and  futures  having  come  in  for  attention 
in  a  big  way.  The  prices  put  out  a  week  ago  on  1936 
apricots  by  leading  factors  have  been  well  received  and 
there  is  every  indication  that  a  number  of  items  in 
the  list  will  be  sold  up  at  an  early  date.  Not  a  few 
of  the  smaller  canners  operating  in  the  early  packing 
districts  are  already  sold  up  and,  in  general,  unsold 
stocks  of  this  fruit  may  be  said  to  be  in  firm  hands. 
Opening  prices  on  peaches  or  pears  have  not  been 
named  at  this  writing,  but  are  due  to  make  appear¬ 
ance  within  a  week  or  ten  days.  A  feature  of  business 
during  the  past  week  has  been  the  exceptionally  heavy 
business  on  spot  peaches,  and  surplus  holdings  are  be¬ 
ing  rapidly  whittled  down  to  the  vanishing  point. 

PEACH  CONTROL — At  a  general  meeting  of  the 
Canners  League  of  California,  held  at  San  Francisco 
during  the  week,  85  per  cent  by  number  and  95  per 
cent  by  volume  of  the  total  membership  that  can 
cling  peaches  signed  the  Cling  Peach  Control  Agree¬ 
ment,  or  definitely  committed  themselves  to  do  so  at 
once.  This  agreement  is  the  result  of  a  hearing  held 
by  the  California  State  Department  of  Agriculture  in 
Sacramento  earlier  in  the  month.  Under  its  provi¬ 
sions,  only  cling  peaches  of  No.  1  grade  will  be  received 
by  canners,  and  an  advertising  fund  in  the  amount  of 
$1.00  a  ton  will  be  collected,  half  from  growers  and 
half  from  canners. 

This  meeting  was  followed  by  a  general  meeting  of 
all  cling  peach  canners  of  the  State,  without  regard 
to  their  affiliations,  and  the  75  per  cent  by  number  and 
75  per  cent  by  volume  of  output  was  secured.  Repre¬ 
sentatives  of  grower  organizations  made  a  drive  for 
grower  signatures  and  the  required  75  per  cent  by  num¬ 
ber  and  volume  was  also  secured.  Under  the  law,  all 
cling  peach  canners,  whether  they  sign  the  agreement 
or  not,  will  be  licensed  and  will  be  required  to  abide 
by  the  provisions  of  the  agreement.  Sufficient  signa¬ 
tures  were  obtained  shortly  before  the  deadline  set, 
midnight  of  Saturday,  July  25th,  and  the  agreement 
went  into  effect  the  following  Monday,  with  grading 
inspectors  posted  at  various  delivery  points.  The  ac¬ 
tual  licensing  of  canners  will  not  start  until  August  1. 
A  control  board  of  fifteen  members  has  been  set  up, 
seven  representatives  of  growers  and  seven  represen¬ 
tatives  of  canners,  with  one  appointed  by  State  Direc¬ 
tor  of  Agriculture  A.  A.  Brock.  The  agreement  does 
not  set  prices  to  be  paid  growers  for  fruit,  but  a  sepa¬ 
rate  pact  has  been  made  guaranteeing  growers  $30  a 
ton  for  their  No.  1  fruit. 


SALMON — Prices  on  Alaska  Red  salmon  of  the  1936 
pack  for  shipment  during  the  last  half  of  August  and 
September  have  been  named  by  the  California  Pack¬ 
ing  Corporation.  A  price  of  $2.25  for  No.  1  tails  is 
quoted  on  Alaska  Packers  Association,  Del  Monte  and 
other  featured  brands,  and  $1.60  on  No.  i/j  flats.  A 
formal  opening  price  will  be  named  when  full  informa¬ 
tion  as  to  the  outcome  of  1936  salmon  packing  opera¬ 
tions  are  available.  The  packing  season  on  Bristol 
Bay  is  at  an  end  and  new  pack  fish  will  soon  be  mak¬ 
ing  its  appearance  at  San  Francisco. 

PEAS — The  California  Packing  Corporation  has  an¬ 
nounced  that  its  pea  pack  for  the  season  in  the  Mid¬ 
west  territory  has  been  completed  and  that,  in  spite  of 
drought,  hot  weather  and  adverse  conditions,  a  full 
delivery  will  be  made  on  all  items,  with  four  excep¬ 
tions.  These,  with  the  pro  rata  delivery  to  be  made, 
are:  No.  2  tall  Del  Monte  and  featured  brand  Early 
Garden  Sugar  Peas,  90  per  cent  delivery;  No.  2  tall 
Extra  Standard  5  sieve  Sugar  Peas,  90  per  cent;  No. 
2  tall  Standard  Sugar  Peas,  75  per  cent,  and  No.  10 
Extra  Standard,  3  sieve  Alaskas,  75  per  cent. 

TUNA  AND  MACKEREL — The  preliminary  report 
of  receipts  of  tunas  and  mackerel  and  the  packs  made 
by  canners  in  the  three  districts  of  Monterey,  San 
Pedro  and  San  Diego  from  January  1  to  June  30,  1936, 
has  been  released  by  the  State  of  California,  Depart¬ 
ment  of  Natural  Resources,  Division  of  Fish  and 
Game.  The  report  is  compiled  by  S.  H.  Dado,  Assist¬ 
ant,  Bureau  of  Commercial  Fisheries.  The  catch  in 
Monterey  waters  was  confined  to  40,840  pounds  of 
mackerel,  with  canners  making  a  pack  of  317  cases. 
Receipts  of  fish  and  the  canned  pack  at  San  Pedro 
were:  Albacore,  939,642  pounds,  22,292  cases;  bonito, 
842,192  pounds,  15,771  cases;  mackerel,  13,371,972 
pounds,  154,086  cases;  bluefin  tuna,  9,676,838  pounds, 
159,213  cases;  striped  tuna,  3,143,229  pounds,  50,850 
cases;  yellowfin  tuna,  11,185,862  pounds,  172,403  cases; 
yellowtail,  151,290  pounds,  1,338  cases.  There  was  also 
packed  at  San  Pedro  a  total  of  6,098  cases  of  tuna 
flakes  and  25,823  cases  of  tuna,  Tonno  style.  Receipts 
of  fish  and  the  canned  pack  at  San  Diego  were :  Bonito, 
920,320  pounds,  14,634  cases;  mackerel,  4,339,375 
pounds,  51,853  cases;  bluefin  tuna,  257,835  pounds, 
5,343  cases;  striped  tuna,  2,491,587  pounds,  46,889 
cases ;  yellowfin  tuna,  27,358,233  pounds,  541,329  cases ; 
yellowtail,  1,855,411  pounds,  28,845  cases.  There  was 
also  packed  at  San  Diego  4,660  cases  of  tuna  flakes 
and  111  cases  of  tuna,  Tonno  style.  The  three  dis¬ 
tricts  produced  a  total  of  6,323  tons  of  tuna  and  mack¬ 
erel  meal  and  55,589  gallons  of  oil. 
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GULF  STATES  MARKET 

By  “Bayou** 

Special  Correspondent  of  “The  Canning  Trade*' 

Shrimp  Too  Scarce  to  Pay  Canneries  to  Open — Opening  May 
Be  Delayed — Canned  Foods  Prices  Generally  Withdrawn — 
Canned  Oysters  Need  Advertising — Bean  Canners  Holding 
What  They  Have 

Mobile,  Ala.,  July  31,  1936. 

HRIMP — The  official  shrimp  canning  season  is  due 
to  open  in  Alabama  on  August  1,  but  if  the  shrimp 
are  not  any  more  plentiful  than  they  are  right 
now,  it  is  best  for  the  canneries  to  stay  shut  down  for 
a  couple  of  weeks  longer. 

It  is  doubtful  if  suitable  shrimp  for  canning  were 
ever  any  more  scarce  this  time  of  the  year  than  they 
are  today,  hence  the  outlook  for  the  beginning  of  the 
season  is  not  very  encouraging  from  a  production 
standpoint. 

The  fishermen  have  their  boats  and  gear  ready  for 
the  opening  of  the  shrimp  season  and  unless  stopped 
by  an  order  from  the  Sea  Food  Commission,  the  Ala¬ 
bama  boats  will  leave  for  the  shrimping  waters  today, 
so  as  to  be  ready  to  start  fishing  August  1.  The  fac¬ 
tories,  too,  have  their  equipment  ready  to  start  when¬ 
ever  they  get  the  shrimp. 

Freight  boats  that  carry  from  150  to  300  barrels  of 
shrimp  usually  accompany  the  trawl  boats  and  the 
trawl  boats  unload  their  catch  on  the  freight  boats. 
The  freight  boats,  in  turn,  weigh  the  shrimp  and  ice 
them  down.  The  trawl  boat  receives  a  receipt  for  the 
amount  of  the  shrimp  unloaded  and  they  cash  this  re¬ 
ceipt  at  the  cannery. 

The  canneries  pay  a  set  price  for  shrimp  delivered 
at  their  plant,  thus  when  the  trawl  boats  deliver  their 
catch  to  the  freight  boat,  the  fishermen  receive  $1  per 
barrel  less,  which  goes  to  pay  for  the  expense  of  ice 
and  cost  of  operating  the  freight  boat. 

The  official  opening  of  the  shrimp  canning  season  in 
Mississippi  and  Louisiana  is  August  15,  but  last  year 
the  Sea  Food  Commissions  of  those  two  States  shoved 
up  the  opening  date  five  days  ahead  and  shrimp  can¬ 
ning  in  Mississippi  and  Louisiana  started  on  August 
10.  If  shrimp  in  Mississippi  and  Louisiana  are  suit¬ 
able  size  this  year,  the  Sea  Food  Commission  may  do 
the  same  thing. 

Prices  on  all  canned  foods  in  this  section  have  more 
or  less  been  withdrawn  and  the  following  are  tenta¬ 
tive  prices  on  canned  shrimp;  $1.15  per  dozen  for  No. 
1  small,  and  $1.20  per  dozen  for  No.  1  medium,  f.  o.  b. 
factory. 

OYSTERS — “It  is  too  hot  to  eat  oysters.”  This  re¬ 
mark  is  true  about  raw  oysters,  but  canned  oysters 
are  just  as  delicious  and  are  as  safe  to  eat  now  as  they 
were  in  December. 

Cove  oysters  are  canned  only  in  the  cold  winter 
months,  which  is  when  the  bivalves  are  at  their  best. 
Therefore,  there  is  no  good  reason  why  the  housewife 
should  not  serve  canned  oysters  on  her  table  the  year 
round,  and  the  reason  she  does  not  is  that  the  matter 
has  never  been  brought  to  her  attention  in  the  proper 
manner. 


The  raw  oyster  season  here  starts  on  September  1, 
a  month  off. 

The  price  of  canned  oysters  is  95  cents  per  dozen  for 
four-ounce,  $1  per  dozen  for  five-ounce,  $1.90  per  dozen 
for  eight-ounce  and  $2  per  dozen  for  ten-ounce,  f.  o.  b. 
cannery. 

BEANS — The  canned  bean  market  is  quiet,  not  be¬ 
cause  there  are  no  buyers,  but  because  there  are  no 
sellers.  The  majority  of  the  canners  have  withdrawn 
from  the  market,  whether  they  have  any  beans  or  not, 
and  no  one  seems  to  want  to  sell. 

The  drought  has  done  considerable  damage  to  the 
bean  crop  throughout  the  country  and  everybody  that 
has  beans  is  holding  on  to  them.  The  bean  will  not 
grow  in  the  can,  but  the  price  will. 

CROP  REPORTS 

(Continued  from  Page  lU) 

condition  was  79.6  per  cent  and  for  the  three-year  period  (1930- 
1932)  it  averaged  82.9  per  cent  of  normal.  The  declines  in 
condition  were  general  through  most  all  important  Eastern  and 
Middle  Western  producing  States,  but  were  most  severe  during 
the  first  two  weeks  of  July  in  the  drought-stricken  States  of 
Michigan,  New  York  and  Wisconsin. 

CABBAGE  FOR  SAUERKRAUT — Reports  from  packers  of 
cabbage  for  kraut  on  condition  of  the  crop  on  July  15  indicate  a 
condition  of  60.7  per  cent  of  normal  compared  with  88.4  per  cent 
of  normal  on  July  15,  1935,  and  85.7  per  cent  normal  for  the 
seven-year  period  (1926-1932)  on  that  date. 

CUCUMBERS  FOR  PICKLES — Condition  of  the  crop  on  July 
15  is  reported  67.8  per  cent  of  normal  compared  with  79.0  per 
cent  on  July  15,  1935,  and  80.3  per  cent  for  the  seven-year  period 
(1926-1932)  on  that  date.  A  need  for  rain  is  reported  from 
many  important  producing  States. 

SWEET  CORN — A  further  decline  is  reported  for  the  first 
two  weeks  of  July  in  the  condition  of  sweet  corn  for  canning 
and  indications  now  point  to  a  condition  of  62.4  per  cent  of 
normal.  This  compares  with  a  condition  of  83.5  per  cent  of 
normal  for  July  15,  1935;  82.2  per  cent  average  for  the  seven- 
year  period  (1926-1932)  and  is  the  lowest  condition  indicated 
for  that  date  on  records  which  go  back  to  1926.  Damage  from 
hot  weather  and  drought  has  extended  over  the  territory  from 
New  York,  Pennsylvania  and  Ohio  through  the  Middle  West  to 
Iowa,  Nebraska  and  Minnesota. 

GREEN  PEAS — Condition  of  the  crop  on  July  15  according 
to  reports  from  canners  was  59.4  per  cent  of  normal.  This 
compares  with  76.9  per  cent  on  July  15,  1935,  and  is  near  the 
same  condition  as  was  reported  for  the  drought  year  of  1933  on 
that  date. 

The  July  15  indications  point  to  a  total  production  of  green 
peas  for  canning  of  187,970  tons,  according  to  the  reports  from 
canners  on  the  probable  yield  and  condition  of  the  crop  on  that 
date.  The  average  production  for  the  five-year  period  (1928- 
1932)  was  182,070  tons. 

TOMATOES — A  further  decline  during  the  first  half  of  July 
is  indicated  by  the  condition*  of  73.2  per  cent  reported  by  can¬ 
ners  on  July  15th.  This  compares  with  83.5  per  cent  of  normal 
condition  on  July  15,  1935,  and  81.6  per  cent  for  the  average 
condition  for  the  seven-year  period  (1926-1932)  on  that  date. 
The  unfavorable  prospects  have  been  most  pronounced  in  Ar¬ 
kansas,  Missouri,  Illinois,  Indiana,  Ohio,  New  York,  Kentucky 
and  Tennessee.  Prospects  continue  relatively  favorable  in  Mary¬ 
land,  Delaware  and  Virginia  and  in  the  important  far  western 
States. 

PIMIENTOS — Condition  of  pimientos  on  July  15,  1936,  is  in¬ 
dicated  59  per  cent  of  normal  compared  with  76.8  per  cent  for 
1935  on  that  date.  Prospects  in  Georgia  continue  unfavorable 
with  the  continuance  of  hot,  dry  weather.  They  are  more  fa¬ 
vorable  in  California. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  (Doast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Contiiiiied 


Canned  Vegetables 


£&>iern 


Central 


Low 

High 

Low 

High 

Low 

ASPARAGUS 

White  Colossal,  No.  2% . 

2.76 

Large,  Mo.  2% . 

2.80 

2.70 

Green  Mam.,  Mo.  2  ro.  cans.... 

2.36 

^60 

2.36 

Medium,  No.  1  tall . 

1.60 

1.70 

1.86 

Large,  No.  2 . 

2.26 

2.36 

2.86 

Tips,  White,  Mam.  No.  1  sq.... 

. 

2.60 

Small,  No.  1  sq . 

....... 

2.86 

Green  Mam.,  No.  1  sq . 

. 

. 

2.40 

Small,  No.  1  sq . 

...... 

2.10 

BAKED  BEANS 

.45 

.55 

No.  2%  . . 

.80 

.85  ■ 

.96 

1.00 

No.  10  . . . 

3.00 

3.25 

3.00 

3.00 

STRINGLESS  BEANS 

.80 

.S5 

No.  10  . i . 

3.50 

4.00 

3.50 

std.  Who.  Green,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

.75 

.85 

.85 

1.00 

.85 

No.  10  . 

4.00 

4.00 

4.25 

4.25 

Red  Kidney,  Std.  No.  2....„ . 

.72% 

.75 

.85 

.80 

.85 

No.  10  . 

3.50 

3.75 

3.35 

3.60 

4.25 

LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . . 

No.  2  Medium  Green .  1.20 

No.  10  . 

No.  2  Green  &  White . . . 

No.  10  . — . 

No.  2  Fresh  White. . . . 

No.  10  . 


1.20 


BEETS 

Baby,  No.  2 . 

No.  2%  . 

Std.  Cut.  No.  2.. 


Ex.  Std.  Cut,  No.  2 . . 

No.  2%  . — . 


Std.  Sliced.  No.  2.. 

No.  2%  . 

No.  10  _ 


CARROTS 

Std.  Sliced.  No.  2.. 


No.  10  . 

PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . 

CORN— Wholexrain 
Yellow,  Fancy  No.  2,  .... 

No.  10 


No.  10 
td.  No. 
No.  10 


No.  10 
lx.  Std. 
No.  10 


No.  10 
CORN — Creamstyle 
Yellow,  Fancy  No.  2 

No.  10  . — 

Ex.  Std.  No.  2 . 

No.  10  . . 

Std.  No.  2 . 

No.  10  . — 

White,  Fancy  No.  2. 

No.  10  . . 

Ex.  Std.  No.  2 . 

No.  10  - 

Std.  No.  2 . . 

No.  10  . . 


No.  2 . — 

— 

9.  _ 

r.6’6 

7.50 

1.06 

7.75 

icy  No.  2.............~..~.. 

No.  2 . . 

.90 

.90 

.85 

.85 

. . . 

. 62% 

.70 

. 

1.25 

1.40 

1.40 

1.50 

1.60 

1.85 

. M  .  . 

.  3.25 

.76 

JO 

.....  .80 

.90 

2.95 

3.00 

.75 

.80 

.70 

.80 

.80 

. 90 

.96 

1.10 

„....  3.00 

3.00 

3.16 

.95 

.96 

.75 

.85 

.90 

3.60 

3.76 

3.00 

4.00 

3.40 

4.50 

. 67% 

.70 

.65 

.70 

_  3.26 

3.25 

3.00 

3.00 

_  .75 

1.00 

1.15 

1.20 

1.25 

1.35 

1.10 

West  Coast 


2.86 

2.90 

2.86 

2.60 

1.86 

2.46 

2.70 

2.46 

2.60 

2.20 


Eastern 
Low  High 


Central 
Low  High 


HOMINY 
Std.  Split.  Mo.  1,  TaU 

No.  2%  _ 

No.  10  . 


.70 

2.60 


.75 


.70 

2.26 


.76 

2.60 


MIXED  VEGETABLES 


Fey.,  No.  2... 

_ _ _  .86 

.85 

_ 

No.  in  . 

_ _ _ _  4.26 

4.26 

Std.,  No.  2 _ 

.  „..  _  ..«  .60 

.76 

.70 

.76 

No.  10  _ 

_ _ _ _  3.26 

4.00 

3.60 

3.76 

OKRA  AND  TOMATOES 


PUMPKIN 
Std.,  Mo.  2%.. 
Mo.  8  . 


SAUER  KRAUT 

Std.,  Mo.  800 _ 

Mo.  2%  _ 

Mo.  8  _ 

Mo.  10  . 


SPINACH 
Std.,  No.  2.. 
No.  2V^  .. 
No.  10  .... 


SUCCOTASH 

Std.  No.  2.  Gr.  Com,  Dr.  Limas. 
Std.  Mo.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2 — . . — 


SWEET  POTATOES 

Std.,  Mo.  2,  Dry  Pack............ 

No.  2%  _ 

No.  8  . . . 

No.  10  . . . . . 

Std.,  Mo.  2,  Syrup  Pack _ _ 

No.  2% - 

No.  8^ - 


-  . 

1.00 

1.06 

I  3.60 

3.75 

3.25 

.85 

...  1.10 

1.10 

1.00 

1.10 

3.60 

3.25 

3.50 

...  .86 

.96 

.80 

.80 

...  1.16 

1.20 

.96 

1.00 

...  4.00 

4.00 

3.00 

3.60 

.67^  . 

.86  .86 

1.26  1.26 
2.76  2.76 

.72%  .72% 
.96  .96 

1.26  1.26 
3.00  3.00 


West  Coast 
Low  High 


Std.,  No.  2 _ 

.85 

.85 

No  in  . 

3.76 

3.75 

PEAS 

Mo.  2  Petit  Pois...... — 

1.70 

1.75 

1.40 

1.45 

Mo.  2  Fancy  Sweets,  2s . 

1.65 

1.65 

1.36 

1.40 

No.  2  Fancy  Sweets,  8s . 

1.40 

1.60 

1.26 

1.30 

No.  2  Fancy  Sweets,  4s......,.....„ 

1.35 

1.46 

1.15 

1.20 

No.  2  Fancy  Sweets,  6s . . 

1.20 

1.26 

1.10 

1.16 

No.  2  Ex.  Std.  Sweets,  2s . 

1.30 

1.40 

1.20 

1.26 

No.  2  Ex.  Std.  Sweets,  8s . 

1.25 

1.36 

1.16 

1.20 

No.  2  Ex.  Std.  Sweets,  4s . 

1.20 

1.30 

1.06 

1.10 

No.  2  Ex.  Std.  Sweets,  6s . 

1.16 

1.26 

1.00 

1.06 

No.  2  Std.  Sweets.  2s . 

1.16 

1.20 

. 

No.  10  Std.  Sweets,  2s . 

.....s. 

No.  2  Std.  Sweets,  8s . 

1.10 

1.16 

1.05 

1.05 

No.  10  Std.  Sweets,  8s . . — 

6.26 

6.60 

5.26 

5.25 

No.  2  Std.  Sweets,  4s  . 

1.06 

1.10 

1.00 

1.00 

No.  10  Std.  Sweets,  4s . 

6.00 

6.26 

5.00 

6.26 

No.  2  Std.  Sweets,  6s . 

1.00 

1.10 

.82% 

.82% 

No.  10  Std.  Sweets,  6s..........„..> 

6.00 

5.25 

4.60 

4.50 

No.  2  Fey.  Alaskas,  Is . . 

1.66 

L86 

No.  2  Fey.  Alaskas,  2s . 

1.60 

1.76 

1.26 

1.35 

No.  2  Fey.  Alaskas,  8s . 

1.30 

1.40 

1.16 

1.20 

No.  2  Ex.  Std.  Alaskas,  Is........ 

1.75 

1.90 

1.46 

1.60 

No.  2  Ex.  Std.  Alaskas,  2s - 

1.25 

1.30 

1.30 

1.40 

i.ioi 

1.20 

No.  2  Ex.  Std.  Alaskas,  8s. . 

.9<l 

.95 

1.16 

1.20 

1.00 

1.10 

No.  2  Ex.  Std.  Alaskas,  4s . 

.82  •/-. 

.85 

1.06 

1.10 

.95 

.96 

No.  2  Ex.  Std.  Alaskas,  6s . 

.92% 

.92% 

No.  2  Std.  Alaskas,  8s . . . 

.85 

1.00 

1.06 

1.10 

.92% 

.92% 

No.  10  Std.  Alaskas,  8s„ . 

4.5(1 

4.75 

5.00 

5.50 

4.00 

4.00 

No.  2  Std.  Alaskas,  48 . 

.80 

.85 

1.00 

1.05 

.95 

1.00 

No.  10  Std.  Alaskas,  4s.....,„ . 

4.25 

4.25 

4.76 

5.00 

4.26 

4.50 

No.  2  Std.  Alaskas,  68......„ . 

.96 

1.00 

.90 

1.00 

No.  10  Std.  Alaskas,  6s . 

4.00 

4.25 

.80 

.85 

1.00 

.92% 

.92% 

Soaked,  2s 

.45 

.60 

.60 

.66 

.66 

1  Or  . 

2.40 

3.00 

3.20 

.65 

.70 

3.25 

. 

_ _ 

3.76  4.06 


.96  1.02% 

1.20  1.26 
3.76  4.06 
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CANNED  VEGETABLES— Continacd 


CANNED  FRUITS— ContlnMS 


Bias  tern 
Low  High 


Central 
Low  High 


Weat  Coaat 
Low  High 


Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 


TOMATOES 

Fancy.  Na  2 . . — 

No.  2%  - 

No.  S  _ 

No.  10  _ 


Ex.  Std.,  No.  1 

.60 

■  .77% 

.66 

.80 

No.  2  . 

. .  ,7K 

.80 

No.  2%  - 

No.  8  . 

No  in  . 

.  1.16 

3.50 

3.76 

Std.,  No.  1 . 

.60 

.76 

1.26 

1.30 

No.  2  . 

. .  70 

.76 

.80 

No.  2%  „ 

No.  8  ■ . . 

. . 

No.  10  _ 

.  3.26 

3.50 

3.25 

3.60 

TOMATO  PUREE 


i9y.  .  . 

No.  10  . 

.  3.26  ■■  . .  . 

. . 40  . 

No.  10  . 

.  3.00  8.00  . 

TOMATO  JUICE 


r4o. 

No. 

1  . 

2 . 

.40 

.70 

No. 

10 . 

3.00 

2.76  3.25 

TURNIP  GREENS 


ISO.  z  . . . 

No.  2%  . 

.80  . 

1.10  . 

No.  10  . 

3.75  . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . . .  .  2.40  2.66 

No.  10  . .  .  8.26  8.76 


Solid  pack 
.86  .96 

.96  1.16 

1.30  1.40 


4.00  4.40 

With  puree 


.65 

.76 

.90 

.67% 

.77% 

.95 

3.00 

3.25 

3.60 

4.00 

3.00 

8.60 

.60 

.70 

3.25 

3.60 

BLACKBERRIES 

Std.,  No.  2 . . . .  . . 

No.  8  . . . .  . 

No.  10,  water . 

No.  2,  Preserved . . 

No.  2,  Syrup . . . 

BLUEBERRIES 

No.  2  . .  .  . . 

No.  10  . .  7.00  7.00 

CHERRIES 

Std.,  Red.  Water.  No.  2 . .  . 

Std.,  White,  Syrup,  No.  2 . . . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2............... . 

Red  Sour  Pitted,  No.  10 . 

R.  A.,  Fey.,  No.  2% . . 

Choice,  No.  2% .  .....  ..... 

Std.,  No.  2% . .'. . 

GOOSEBERRIES 

Std.,  No.  2... . . . . . 

No.  10  . 

RASPBERRIES 

Black,  Water.  No.  2 .  .  .  „ 

No.  10  . 

Red,  Water,  No.  2 . . . . . 

No.  10  . . . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 


9.60  10.00 


1.26  1.36  . 

6.00  6.60  5.00  5.00 

_  2.80  2.40 

....  _  2.20  2.26 

.  1.90  2.00 


6.00  6.00 


1.46 

6.60 

1.60 

6.00 


2.15 


Canned  Fruits 


APPLES 

No,  10,  water . .  . 

No.  10,  standard  heavy  pack....  3.25  3.25 

No.  10  fancy  heavy  pack .  3.16  . 


3.00  3.25 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . 

No.  2  . . 

Std.,  Water,  No.  10. 


APPLE  SAUCE 

No.  2,  Fancy . .  .  .82V2 

No.  10  . .  . 

No.  2,  Std . . 

No.  10  .  . 


APRICOTS 
No.  2%,  Fancy.. 
No.  2^,  Choice. 
No.  2%,  Std . 


GRAPEFRUIT 

8  oz.  . 

No.  2  . . . .  1.10  1.16 

No.  6  . . . 


GRAPEFRUIT  JUICE 


8  oz . . 

No.  1  . . . 

No.  800  . . . 

No.  2  . . . 

No.  5  . . . 


.62% 

.62% 

80 

.80 

.96 

.96 

3.00 

3.00 

PEARS 

Keifer,  Std.,  No.  2,  in  syrup....  1.00  1.00 

No.  2%  .  1.35  1.36 

No.  10  . . . .  . 

Bartlett,  Fancy,  No.  2% . .  . 

Choice,  No.  2% . .  . 

Std.,  No.  2^^ . . . .  . 

No.  10,  Water..........,...^.,.... . .  . 

No.  10,  Syrup . . . 

No.  10  Pie.  S.  P . 


PEACHES 

Fey.,  Y.  C.,  No.  2% . 

Choice,  No.  2% . .  . 

Std.,  No.  2% . . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  8 . . 

Piea,  unpeeled.  No.  3 . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian.  Slic.,  Ex.  Std.,  No.  2 . . 

No.  2%  . 

Std.,  No.  2 . . . 

No.  2%  . .  . . 

Sliced,  Standard,  No.  10...i..> . 

Shr^ded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 


Canned  Fish 


— 

HERRING  ROE 

1  Rn 

No.  2,  17  oz . . . 

...  1.76 

1.76 

No.  2,  19  oz . 

...  2.00 

2.00 

1.70 

1.60 

1.26 

1.85 
1.65 

1.86 

LOBSTER 

Flats,  1  Ih . . . 

...  6.60 

6.60 

%  lb . . . 

...  3.26 

3.26 

V*  lb . 

...  1.96 

1.96 

i'.To 

.60 

1.16 

8.60 

OYSTERS 

....  .96 

....  1.00 

1.10 

....  1.90 

10  oz.  . . . . . 

....  2.00 

2.10 

Selects,  6  oz... 


8"26 


1.76 

2.00 

1.60 

1.70 

1.40 

1.60 

8.60 

4.00 

6.00 

6.26 

3.60 

8.50 

1.60 

1.66 

1.40 

1.46 

1.36 

1.10 

1.12% 

4.26 

4.60 

1.60  . 

1.80  . 

1,40  „...„ 

1.66  _ 

6.10  6.10 


6.00  6.00 


SALMON 

Red  Alaskas,  Tall,  No.  . 

Flat,  No.  . . . 

Cohoes,  Tall,  No.  1 .  . 

Flat.  No.  1 . .  . . . 

No.  Ml  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . .  . 

No.  %  . . . 

Chums,  Tall,  No.  1 .  . 

Medium,  Red,  Tall .  . 

SHRIMP 

Dry,  No.  1 . . . 

Wet,  No.  1,  Large . . . 

SARDINES  (Domestic).  Per  Case 

%  OU,  Key . . .  3.60  . 

Oil,  Keyless . — -  3.26  . 

Oil,  Tomato,  Carton . . . 

V4  Oil,  Carton .  3.90  . 

%  Mustard,  Keyless .  2.76  2.90 

Calif.  Oval  No.  1,  24’s . . 

Calif.  Oval  No.  1,  48*s . . . 


TUNA  FISH.  Per  Case 

Fcy„  Yd.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%8  . 

%8  . 

I.ight  Meat,  Is . 

. 

%s  . 


2.10  2.26 

.  1.60 

_  1.76 

1.90  1.90 

1.10  1.10 

1.00  1.06 

.76  .76 

2.66  2.65 

1.60  1.60 

.92V^  .95 

1.76  1.76 


L86  Tm 


. .  1.40 

2.76  3.00 


6.02 


10.60 

12.00 

. 

. 

6.00 

6.86 

. 

8.86 

4.26 

. 

9.00 

6.00 

...... 

3.60 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  he  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


_ FOR  SALE  — MACHINERY _ 

WE  ARE  manufacturers  of  canning  machinery  and 
also  specialize  in  buying  and  selling  used  and  rebuilt 
canning  machinery.  Write  us  in  reference  to  what 
you  desire  to  buy  or  sell.  Catalogs  for  the  asking. 
A.  K.  Robins  &  Co.,  Inc.,  Lombard  and  Concord  Sts., 
Baltimore,  Md. 

MACHINERY  FOR  SALE — Discontinued  plant. 
Tomato  Finishers;  Label  and  Picking  Tables;  Onion 
Peeling  and  Grinding  Machine;  Buffalo  Silent  Food 
Chopper ;  Can  Conveyors ;  Tomato  Washers  and 
Scalders;  2-inch  thick  Cypress  Cook  Tanks;  Tomato 
Peeling  Tables;  Hand  Fed  Rotary  Chile  Sauce  Filler; 
Catsup  Bottle  Filling  Machine;  Cyclone  Tomato  Pulp 
Machine ;  2-inch  Copper  Coils ;  Bean  Destoner ;  Nailing 
Machines ;  Boxing  Machines ;  Box  Stitchers ;  Improved 
Labeling  Machines;  Taylor’s  Recording  Thermome¬ 
ters;  all  size  Pulleys;  small  size  Fairbanks  Platform 
Scales;  Cincinnati  Time  Clocks.  C.  M.  London  &  Co., 
Inc.,  Greenwood,  Del. 


FOR  SALE — 1  Sprague  Shaker  Washer;  1  Ayars 
Tomato  Corer;  both  good  used  condition.  Charles  G. 
Summers,  Jr.,  Inc.,  New  Freedom,  Pa. 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 


FOR  SALE — 12  round  modern  Pressure  Retorts,  in¬ 
side  measurements  66  inches  deep,  32  inches  diameter, 
all  in  good  condition ;  can  have  one  or  all,  or  as  many 
as  you  want — $50.00  each.  One  Meyers  Self-Oiling 
Bulldozer  Pump,  No.  913  M,  belt  driven,  intake  and 
discharge  IV^  inch — $65.00.  Heart  of  Maine  Packing 
Co.,  Lewiston,  Maine. 

FOR  SALE — One  75  ft.  Can  Conveyor  with  cable  in 
first  class  shape.  Fully  equipped  with  2  H.P.  C.E.-A.C. 
Motor.  Built  in  reduction  gear  both  motor  and  con¬ 
veyor.  Address  Box  A-2126  c/o  The  Canning  Trade. 


FOR  SALE — 400  No.  10  A.  &  B.  Continuous  Cooker 
and  a  400  Cooler  attached ;  A.  &  B.  No.  10  Water  Ex¬ 
hauster;  Kiefer  Visco  Filling  Machine  for  Butters, 
Jams  and  Jellies.  The  C.  H.  Musselman  Co., 
Biglerville,  Pa. 


FOR  SALE — One  Sprague-Sells  hand  Tomato  Filler 
in  A-1  condition.  Fitted  for  No.  2  Cans.  W.  Scott 
Silver,  Nottingham,  Pa. 


_ WANTED  — MACHINERY _ 

WANTED — To  buy  used  canning  equipment  any 
quantity.  Write  us  before  selling.  We  also  carry  a 
large  stock  of  new  and  used  equipment.  Acme  Foundry 
&  Machine  Co.,  616  N.  Jefferson  Ave.,  Springfield,  Mo. 

WANTED — For  immediate  shipment,  following  used 
machinery:  three  large  Chisholm-Ryder  Bean  Snip¬ 
pers;  two  Lewis  Bean  Cutters;  three  Chisholm  Pre¬ 
graders,  No.  5  or  No.  6 ;  three  closed  or  open  standard 
size  Retorts;  fifty  4-tier  Process  Crates;  one  Shaker 
Washer.  Must  be  in  good  condition  and  priced  right. 
Address  Box  A-2138  c/o  The  Canning  Trade. 

WANTED — One  set  of  wagon  or  truck  Scales,  10 
tons  or  over.  Kindly  quote  the  best  price  and  where 
they  can  be  seen  in  first  letter.  Address  Box  A-2139 
c  /o  The  Canning  Trade. 

~  HELP  WANTED 


WANTED — Superintendent  for  modern  dog  food  and  fish 
canning  plant  located  in  Florida.  To  an  experienced  man  this 
is  a  year  round  position  with  an  excellent  future.  Address  Box 
777,  Clearwater,  Fla. 

WANTED — Young  man  for  ketchup  season,  experienced  in 
analyzing  tomato  ketchup  for  mold  count,  also  familiar  in  taking 
specific  gravities.  Address  Box  B-2136  c/o  The  Canning  Trade. 

SITUATIONS  WANTED 

WANTED — Job  as  salesman  or  assistant  to  progres¬ 
sive  canner.  Exceptional  sales  background.  Under¬ 
stand  production.  Young,  aggressive,  well  educated, 
clean  record,  high  type  references.  If  you  are  a  busy 
growing  canner,  your  thorough  investigation  of  my 
proven  capability  urged.  Address  Box  B-2137  c/o  The 
Canning  Trade. 

POSITION  WANTED — As  Superintendent  or  Manager. 
Graduate  of  Massachusetts  Institute  of  Technology.  For  years 
Treasurer  and  Manager  of  a  plant  packing  jellies,  jams,  marma¬ 
lades,  pickles,  etc.  At  present  Supervisor  of  a  large  vegetable 
cannery.  Fine  references.  Address  Box  B-2135  c/o  The  Canning 
Trade. 

POSITION  WANTED — As  Superintendent  or  Foreman. 
Thoroughly  experienced  in  the  managing  of  help  and  know  the 
procedure  for  packing  a  full  line  of  vegetables.  A  machinist 
and  know  closing  machines  and  able  to  keep  other  equipment 
in  repair.  Best  of  references.  Address  Box  B-2134  c/o  The 
Canning  Trade. 


^EIITT  VINfEp 


SCOTT  IMPROVED  VINERS^YINER  FEEDERS 

founders  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CQ.  COLUMBUS, □ 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


THE  TRUTH  WILL  OUT 
Country  Boy:  Naw,  I  ain’t  soilin’  this  big  trout, 
mister.  Yer  ain’t  got  money  enough  to  buy  it. 

City  Angler:  Well,  at  least,  let  me  measure  it,  so  I 
can  truthfully  say  how  big  the  trout  was  that  got  away 
from  me. 

*  ♦  ♦ 

CARRYING  A  JOKE  TOO  FAR 


“Is  it  true  that  you  finally  sued  that  practical  joking 
husband  of  yours  for  divorce  ?” 

“Yes,  the  last  straw  was  when  he  nearly  drove  me 
crazy  with  some  crackers  he  brought  to  bed.’’ 

“Soda  crackers?” 

“No,  firecrackers!” 

WILLING 

Parent — Young  man,  do  you  really  think  you  should 
be  taking  my  daughter  to  night  clubs  and  roadhouses 
all  the  time  ? 

Suitor — Indeed  not.  Let’s  try  to  reason  with  her. 

A  PERFECT  DISAGREEMENT 

Gangster — What!  You  say  the  jury  disagreed  on 
Hardboiled  Harry’s  case? 

Lawyer — Yes,  six  were  for  hanging  next  Friday  and 
the  other  six  for  right  away. 

A  SAD  LOSS 

“Sandy  Herd,”  a  typically  economical  Scotchman  and 
an  ardent  golfer,  had  not  been  seen  on  the  golf  links 
for  a  long  time. 

Said  a  friend,  meeting  him:  “Have  you  given  up 
golf?” 

“Aye,”  was  the  reply,  “I  lost  my  ball.” 

WHO  CARES? 

A  would-be  soap-box  orator  who  had  reached  the 
argumentative  stage  sat  down  next  to  a  clergyman  in 
a  street  car.  Wishing  to  start  something,  he  turned  to 
the  clergyman  and  said : 

“I  won’t  go  to  heaven,  for  there  ain’t  no  heaven.” 

The  expected  rise  was  not  forthcoming. 

“I  say  there  ain’t  no  heaven.  I  ain’t  goin’  to  heaven,” 
he  shouted. 

The  clergyman  replied  quietly,  “Weil,  go  to  hell, 
then,  but  be  quiet  about  it.” 

A  GOOD  REASON 

A  quack  doctor  was  holding  forth  his  medicines  to  a 
rural  audience. 

“Yes,  gentlemen,”  he  said,  “I  have  sold  these  pills 
for  twenty-five  years,  and  never  heard  a  word  of  com¬ 
plaint.  Now,  what  does  that  prove?” 

Voice  in  the  crowd — “That  dead  men  tell  no  tales.” 


NEW  IMPROVED  BASKET 


will  last  a  season  or  more  longer 


At  No  Extra  Cost 


Write  for  Samples  and  ‘Prices 


RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 
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WHERE  TO  BUY 


the  Machinery 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJXJSTEBS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Mfg.  Murfreesboro,  N.  C. 

The  Svirings  Co.,  Ridgely,  Md. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Carmery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  FrulL 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

BOaERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  lU. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Fails,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


and  Supplies  you  need,  and  the  Leading 
Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berhn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Eialtimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy, 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  Sm  Conveyors 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cana. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS.  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morr^,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


Houses  that  supply  them. 


CORN  HUSKERS  AND  SUKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Engines,  Steam.  See  filers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  ni. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermeticaUy 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City, 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FINISHING  MACHINES,  CaUup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague^ells  Corp.,  Hoopeston,  Ill. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague^Us  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
HuUers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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WHERE  TO  BUY  — Continued 


HYDRAUUC  CONVEYraa  EQUIPMENT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE,  Cannsrs. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago, 
lacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndlanapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlln-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bediord,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  tor  Analyses  oi  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  lU. 

PINEAPPLE  MACHINERY.  * 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  HI. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  ^ 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  HI. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  AH  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  HI. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  IndlanapoUs,  Ind. 
Sprague-SeUs  Corp.,  Hoopeston,  HI. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  lU. 

SPEED  REGULATING  DEVICES  (ior  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  I.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS.  Marking  Pots  and  Brushes.  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  MetaL 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndlanapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  lU. 

TANKS,  Glass  lined.  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-SeUs  Corp.,  Hoopeston,  lU. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  IndlanapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndlanapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  lU. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  HI. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robizis  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-SeUs  Corp.,  Hoopeston,  HI. 

Windmills  and  Water  Supply  System.  See 
'Tanks,  Wood. 


30 


August  S,  19S6 


INDEX  to  CONTENTS 

TO  VOLUME  58 

Ausust  12th,  1935  to  August  3rd,  1936 


To  expedite  the  finding  of  a  particular  article,  a  few  words  of 
explanation  are  necessary. 

The  Markets  are  not  indexed  because  they  refer  to  current 
market  activity.  To  know  the  condition  of  the  market  at  a 
certain  time,  it  is  only  necessary  to  refer  back  to  The  Canning 
Trade  of  that  date. 

“Crop  Reports”  and  “Grams  of  Interest”  are  not  indexed  for 
much  the  same  reason,  as  can  be  readily  understood. 

The  contents  are  not  crossed  indexed;  the  same  article  is  not 
placed  under  two  or  more  classifications.  Most  articles  coaid 
be  placed  under  several  heads,  for  instance:  in  the  drive  to 
bolster  the  market  by  showing  the  strong  statistical  position  of 
canned  foods,  the  article  titled  “Statistical  Position  of  Canned 
Foods  Strong,  Demand  Higher  Prices”  could  easily  have  been 
placed  under  the  heads  “Selling”,  “Administration”  and  “Statis¬ 
tics”.  It  is  placed  under  “Statistics”  for  the  reason  that  the 
article  is  based  on  statistics  and  when  looking  for  such  an  article 
it  is  natural  to  turn  to  that  heading. 

Many  bind  volumes  of  The  Canning  Trade,  others  file  each 
issue  so  that  when  reference  to  certain  important  subjects  is 
desired,  consulting  the  index  in  the  last  number  of  the  volume 
will  save  a  lot  of  unnecessary  thumbing.  The  index  for  Volume 
58,  issues  dated  August,  1935,  to  August,  1936,  follows: 


ADMINISTRATION 

Addresses  at  National  Convention,  Index  of . 

AGMA  Convention  . 

AGMA  to  hold  Convention . Observer 

Banking — Belgian  Bank  Control  .Editorial 

Banking — Trust  Busting  is  Futile . Editorial 

Banking — Value  of  the  French  Franc....Editorial 
Banking — Money  Knowledge  Gam\ng....Editorial 
Beans — Competitive  Situation  between  Fresh 

and  Canned . F.  W.  Geise 

Beans,  Dry — Fedei'al  Grading  of . 

Big  1936  Pack  Scare  Now  Definitely  Calmed — 

Editorial 

Brokers’  Convention,  Secretary’s  Report . 

Brokers  Name  Committees . 

Builders  and  Wreckers . Editorial 

Business  is  Booming . Review 

Buying  Broker,  The . Editorial 

Buying  Trusts,  Their  Effects . Editorial 

California  Canners’  League  Meeting . 

Canadian  Friends,  Our . Editorial 

Canner-Grower  Relations . Ralph  O.  Dulany 

Canner-Grower  Relations  as  Expressed  at  Vir¬ 
ginia  Meeting  . 

Canning  Machinery  and  Supplies  Meeting . 

Carelessness  in  Canneries . F.  M.  Shook 

Chain  Stores  to  Hold  Convention . 

Committees,  Standing,  N.  C.  A . 

Construction  Costs — Multistory  or  Single  Story.. 

Consumer  Complaints  Greater . Editorial 

Consumption  of  Canned  Food  Heavy  Due  to  In¬ 
creased  Purchasing  Power . Editorial 

Contracts,  Future  Rewriting . Editorial 

Convention  Comments  . Editorial 

Convention  Dates  . 

Credit  Reports . W.  M.  Bennett 

Demand  for  Canned  Foods  Greater,  Why? — 

Editorial 

F.  H.  A.  Financing . 

Flavor  Winning  Over  Appearance . 

Flavor  Winning  Over  Appearance . Editorial 

“Flooded”  Canned  Foods,  How  to  Handle  Them — 

E.  J.  Cameron 

Frey,  Walter’s,  Wise  Advice . Editorial 
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Frey,  W.  A.’s  Advice  Spurs  Maryland  Canners 

to  Quality  Efforts  . Editorial 

Future  Contracts . 

Gold  as  Money . Editorial 

Grading  Canned  Fruits  and  Vegetables — 

P.  M.  Williams 

Grading,  Government . Editorial 

Home  Economics  Conference . 

Hosts  at  Conventions . Editorial 

Ideals  for  1936 . 

Indiana  Canners  Conference  at  Purdue . 

Indiana  Canners  Conference  Program . 

Indiana  Canners  Convention . 

Indiana  Canners  Convention  Program . 

Indiana  and  Ohio  Corn  and  Tomato  Canners 

Meet  to  Discuss  Prices . 

Indiana  Tomato  Canners’  Technicians  School . 


Interests — Its  Effects  . Editorial 

lowa-Nebraska  Convention  . 

Jobbers  Schedule  Meeting . 

Kraut  Packers  Annual  Meeting . 

Labeling  Situation  . Howard  A.  Orr 

Labeling  (As  another  Editor  sees  it) . 

Labels,  Name  On . Editorial 

Labels,  Name  On . Editorial 

Labels,  Name  On . Editorial 

Labels,  Name  On . Editorial 

Labor  Unions  . Editorial 

Labor  Worthy  of  its  Hire . Editorial 

Lindbergh  Victim  of  Freedom  of  the  Press — 

Editorial 

Machinery  and  Depression . Editorial 

Machinery  Show — Your  Needs . Editorial 

Maine  Canners  Convention . 

Maryland  Canned  Foods . W.  A.  Frey 


Maryland  Canners  Field  Meeting  on  Peas . 

Maryland  Canning  Crops  Conference . 

Maryland  Canning  Crops  Conference  Program.... 

Michigan  Canners  Convention . 

Missed  Opportunities  at  Conventions . Editorial 

Mud  Slinging,  End  it . Editorial 

N.  A.  W.  G.  A.  Convention  Plans . 

N.  A.  W.  G.  A.  Convention  Plans . 

National  Canadian  Canners  Program . 

National  Canners  Association  of  Canada  Formed, 

New  York  Canners  Convention . 

New  York  State  Canners  School  Program . 

Octopuses  . Editorial 

Officers  and  Directors  N.  C.  A.,  New . 

Ohio  Canners  Conference . 

Ohio  Canners  Convention . 

Pacific  Fisheries  Association  Meets . 

Peas,  Mixed  . Editorial 

Pennsylvania  Canners  Convention  (Fall) . 

Pennsylvania  Canners  Convention  (Spring) . 

Pickle  Packers  Convention . 

Politics  . Editorial 

Politics  Enters  Conventions . Editorial 

President’s  Annual  Address . Howard  A.  Orr 

Producer  vs.  Distributor . Editorial 

Programs — N.  C.  A.,  N.  F.  B.  A.  and  C.  M.  & 

S.  A.  Conventions . . 

Property  Rights  . Editorial 

Quality  Packs  in  Years  of  Plenty . Editorial 

Research,  a  Means  of  Creating  New  Business — 

O.  C.  Huffman 

Retail  Grocers  to  Meet  in  Texas . 

Rugged  Individualism  . Editorial 
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Section  Meetings  (See  Convention  Issue  Index).. 


Signs,  Study  Them . Editorial 

Soil  Conservation  . Editorial 

Standards,  Grades  and  Labels . N.  C.  A. 

Supreme  Court  to  be  Pitied . Editorial 

Telegraph  Convention  (Phillips)  a  Success . 

Thanksgiving  . Editorial 

Thanksgiving,  September  . Editorial 

Thirty-Hour  Week  . Editorial 


Tomato  Prices,  Cannery  vs.  Open  Market . 

Trains,  Special  . 

Tri-State  Meeting  (Spring) . 

Tri-State  Meeting  (Spring)  Program . 

Tri-State  Meeting  (Fall) . 

Tri-State  Meeting  (Fall)  Program . 

U.  S.  W.  G.  A.  Convention  Planned  at  Cincinnati 

Virginia  Canners  Meet . 

War  and  the  Bankers . ; . Editorial 

Wholesale  Grocers  Convention  Program . 

Wisconsin  Canners  Program . 

Wisconsin  Canners  Convention . 

Wisconsin  Canners  School  Program . 

Wisconsin  Convention  Dates . 


Work,  Don’t  Worry . Editorial 

Your  Fellow  Canner . Editorial 
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A.  G.  M.  A.  Conference  Committee  a  Laugh .  20  27 

A.  &  P.  and  Voluntaries .  25  16 

A.  &  P.  May  Enter  Voluntary  Ranks .  23  64 

A.  £  P.  Strikes  Back .  39  20 

A.  £  P.  to  Suspend  Advertising .  50  28 

Broker  vs.  Chiseler .  19  23 

Brokers,  Buying  .  9  17 

Canners  Conference  Committee  Strengthened .  9  14 

Chain  (Eastern)  Goes  Voluntary .  30  22 

Chain  Onslaught  .  8  22 

Chain  Onslaught  .  48  18 

Chain  Store,  The  Blight  of .  40  6 

Chain  Stores  Elect  New  President .  11  16 

Chain  Taxes  .  13  18 

Chain  Taxes  .  48  18 

Chains  and  Lobbies .  22  10 

Chains  Answer  Charges .  12  16 

Chains  Unperturbed  by  Attacks .  7  14 

Chains,  Voluntary  vs.  Corporate .  1  16 

Competition  for  Brokerage . Asa  Stranse  16  17 

Competition  for  Brokerage . Illinois  18  24 

Conference  Committee  Adopts  Rules  .  14  18 

Consumers  Council  Activities .  8  14 

Cooperative,  One  Man . Editorial  38  5 

Drought — Its  Effect  on  Packs  and  Prices .  51  28 

Fair  Trade  Acts  (Retail) .  23  64 

F.  T.  C.  Charges  Jobber  with  Conspiracy  to 

Suppress  Competition  .  24  18 

Fresh  Produce  Drive .  42  20 
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Committee  .  9  14 

General  Foods  Earnings  Up .  38  20 

General  Foods  Elects  C.  M.  Chester  President....  21  22 

Leggett,  F.  H.,  £  Co.,  and  Eldridge  Baker 

Company  Merge  .  39  28 

McLaurin  Blasts  Chains .  2  16 

National  Food  and  Grocery  Conference  Com¬ 
mittee  Formed  .  8  14 
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National  Food  and  Grocery  Conference  Com¬ 
mittee  Favors  Fair  Trade  Rules .  25  12 
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Old  Timer,  The  (Reminiscences  of  an  Honest  to 
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(Issues  Nos.  31  to  45)  ....Illinois  31  30 

Piggly  Wiggly  to  Expand .  11  18 

Price  Index  (Grocery)  Lower .  2  17 

Price  Index  (Grocery)  Lower .  6  12 

Price  Index  (Grocery)  Lower .  28  30 
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Price  Index  (Wholesale)  Up . 

Profit  Margins  on  Food  Down . 

Profit  Margins  Up  for  Study . 

Rate  Increase  (Shipping)  Protested . 
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Relief  Food  Distribution . 

Resale  Price  Maintenance . 

Retail  Grocers  Meet  in  Dallas . Observer 
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Sugar  Situation  . 
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A.  A.  A.  and  the  Supreme  Court . 
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A.  A.  A.  Decision — Effects  . Editorial 

A.  A.  A.  Tax  Refunds  . 

A.  £  P.  Meat  Brokerage  Case . Observer 


Canadian  Pact  Pleases  California  Business  Men.. 

Canadian  Trade  Concessions . 

Canning  Industry  and  Federal  Government — 

Dean  G.  Ache  son 


Chain  (Anti)  Legislation  . 

Code  (Grocery)  Swan  Song . Observer 

Code  Refund  (Publishers) . Editorial 

Code  Restoration  Wanted  by  a  Canner . 

Consent  Decree  Violation? . Observer 


F.  T.  C.  Amendment  Proposed . 

F.  T.  C.  Investigation  of  Canners  and 

Distributors  . 

F.  T.  C.  Investigation  of  Canners  and 

Distributors  . Editorial 

F.  T.  C.  Investigation  of  Canners  and 

Distributors  . Observer 

F.  T.  C.  vs.  Legislative  Action  to  Correct  Unfair 

Trade  Practices  . Observer 
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. Harvey  Burr 

30 

20 

Sales  Supervision . 

. Better  Profits 

2 

14 

Sauer  Kraut,  Tips  for  Selling. 

38 

6 

School  Lunches  Promote  Sales 

4 

17 

Sell  Your  Goods  for  What  They  Are — 

Better  Profits 

41 

16 

Selling  Helps . 

36 

12 

Selling  Opportunities — Make  i 

the  Best  of  Bad 

Situations . 

50 

16 

Selling  Your  Packs . 

. Editorial 

32 

5 

Shelf  Display,  Knocked-Out . 

33 

16 

Specialty  Sales  Service . 

26 

17 

Super  Markets,  Selling  to . 

. Better  Profits 

7 

7 

Take  Care  of  the  Trade  Near 

Home — 

Better  Profits 

52 

10 

Thanksgivings  . 

. Better  Profits 

14 

12 

Tomato  Bootlegging,  Indiana 

Fights . 

18 

10 

Tomato  Madness  . Editorial 

Tour  of  Plant  has  Real  Sales  Value — 

Better  Profits 

Voluntary  Chains,  Supporting  Merchandising 

Efforts  of . Better  Profits 

Voluntary  Chains,  Supporting  Merchandising 
Efforts  of . Better  Profits 

STATISTICS 


Almanac,  The . Editorial 

Asparagus  Pack,  1935 . 

Australia’s  Canned  Fruit  Production . 

Bean  (Snap)  Pack,  1931-1935 . 

Bean  (Snap)  Prospective  Pack . 

Beet  Pack  (Preliminary) . 

Careful  Study  of  Statistics  Urged . Editorial 

Cherries,  Red,  Statistical  Position — 

Carlos  Campbell 

Consumer  Complaints  Increasing . 

Corn  Pack  . 

Corn,  Statistical  Position . Carlos  Campbell 

Cost  Accounting . Carlos  Campbell 

Cost  Accounting  for  Kraut  Packers — 

G.  V.  Rountree 

Fish  Pack  and  General  Statistics  (California).... 
Food  Distribution  (Average  Amount  Spent  at 

Food  Stores  by  Families  of  Each  State) . 

Fruit  Carry-over  Stocks . 

Fruit  (Citrus)  Packs . 

Grapefruit  Production  Increasing . 

Kraut  Pack  . 

Livestock  Brings  Higher  Prices  in  1935 . 

Mayonnaise  Industry  Survey . W.  C.  Truppner 

Milk  (Canned)  Production  and  Stocks . 

Northwest  Packs  of  Fruits  and  Vegetables,  1935 

Pea  Pack,  1935  Comparisons . 

Peas,  Statistical  Position . Carlos  Campbell 

Pineapple  (Canned)  Imports . 

Pumpkin  and  Squash  Packs,  1935 . 

Retail  Price  Comparisons  (Yearly) . 


Salmon  Cleaning  Up . 

Salmon  Holdings  April  1st,  1936 . 

Salmon,  Unsold  Stocks  as  of  September  30th, 

1935  . 

Sardine  Pack  in  Maine  Falling  Short . 

Soy  Beans  Acreage  in  U.  S . 

Spinach,  Intended  Acreage  for  Canning,  1936 . 

Statistical  Position  of  Canned  Foods  Strong — 

Editorial 

“  “  “  “  “  Revieiv 

“  “  “  “  “  Review 

“  “  “  “  “  Review 

“  “  “  “  “  Editorial 

“  “  “  “  “  Revietv 

“  “  “  “  “  Editorial 

“  . Review 

“  “  “  “  “  Editorial 

“  “  “  “  “  Revietv 

“  “  “  “  “  Review 

“  “  “  “  “  Review 

Statistics,  How  to  Use  Them . Carlos  Campbell 

Statistics,  Study  Them . Editorial 

Statistics,  Their  Value . J.  P.  Street 

Stocks  on  Hand  February  1st,  1936 . 

Stock  Report  (Quarterly) . 

Supplies  on  Hand . Carlos  Campbell 

Tomato  Exports  of  Canada . 

Tomato  Breakdown  as  of  June  1st,  1936 . 

Tomato  Holdings  as  of  February  15th,  1936 . 

Tomato  Juice  and  Pulp  Packs . 

Tomato  Pack  (Canadian)  Short . 

Tomato  Pack  1935  (Preliminary) . 

Tomato  Pack  Statistics  Explained . Editorial 

Tomato  Paste  Situation  on  Coast . 

Tomatoes  on  Hand . Editorial 

Tomatoes,  Pennsylvania’s  Record  for  1935 . 

Tuna  Industry  Report . 
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THE  CANNING  TRADE 


The  House  of  ROBINS 


your  service 

For  Quick  Shipment 


Robins’  Tomato  Basket  Carrier 


Robins’  Tomato  Basket  Carrier 
in  actual  use 


Galvanized  Utility  Pail  for 
Scalded  Tomatoes 


Robins’  Disc  Exhauster 
Built  for  any  capacity  and 
any  size  cans 


Robins’  All  Steel  Steam  Hoist 
made  to  fit  your  factory 
requirements 


Robins’  All  Steel  Retort 
Made  to  hold  as  many  crates  as 
may  suit  your  requirements 


Enameled  Buckets  and  Pans 
Acid  proof  blue  enamel,  made  of 
heavy  gauge  material 


Robins’  Open  Kettle 
with  or  without  Steam  Cross 


A.  K.  ROBINS  &  COMPANY,  INCORPORATED 

Baltimore/  Maryland  stansbury,  vice-Pres 


Robert  A.  Sindall,  President 


Servicing  the  Canning  Industry  since  1855.  Inquire  for  the  Tuc-Robins  line  of  whole  grain  corn  canning  machinery. 


La  Porte  Flexible  Steel 

n 

Conveyor  Belt 

Robins’  Special  Close  Fitting 

Conveyor  Chain 

1 

yi44vumi/i(^fidps 

ARE  IN ! 


RUSH  DAYS  •  Racing  plants  with 
ripening  fields  •  Packs  out  on  time  • 
all  prove  the  dependability  of  CANS 
and  SERVICE  by  "NATIONAL".  #  CANS 
at  the  season's  peak  •  a  full  production 
line  •  the  day's  PACK  today!  #  Swift, 
capable  mechanical  support  •  tech¬ 
nical  advice  •  unfailing  DELIVERIES! 

^  Trouble-saving  Packers 

^  DATE  UP  with  "NATIONAL" 


NATIONAL  CAN  COMPANY  •  Inc. 

One  of  America's  Largest  Canmakers 


EXECUTIVE  OFFICES  •  llO  EAST  42nd  STREET  •  NEW  YORK 

SALES  OFFICES  AND  PLANTS 

NEW  YORK  CITY  .  BALTIMORE  •  BROOKLYN  .  CHICAGO  •  BOSTON  .  DETROIT  •  NEW  ORLEANS  •  HAMILTON,  OHIO 


